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ABSTRACT ARTICLE HISTORY
This article outlines the current state of the art on Vanlife from a tourism Received 13 May 2023
perspective, highlighting and summarizing definitions derived from Accepted 23 January 2024
literature. Hypermobile lifestyles, often used interchangeably with
Vanlife, such as ‘Digital Nomads’, ‘RVing’, ‘Backpacking’ and ‘Lifestyle H .

- . S Ao Al ypermobile travel
Travellgrs, are reviewed by theoretically deplct'lng the SImII.arltles apd segments; segmentation of
separating factors between the concepts. The literature section applies Vanlifers; motivations and
an integrative approach to advancing knowledge and producing a travel behaviors of Vanlifers
theoretical framework. Based on the literature review and identified
research gaps, this paper develops the Vanlife segmentation research JEL CLASSIFICATION
framework. The framework paves the way for future studies on Vanlife ~ Tourism; hypermobile
and its various segments. Lastly, a definition of Vanlife in a tourism lifestyles; qualitative study
context is provided to aid future research on the vehicle-based
hypermobile travel style.

KEYWORDS

Highlights

o Vanlife is not clearly defined and distinguished from other hypermobile lifestyles

o Defining Vanlife will advance research and support the proper sampling of Vanlifers
e Researching Vanlifers will aid the investigation of various Vanlife segments

e The Vanlife segmentation framework proposes four vanlife segments

1. Introduction

Vanlife, as a form of short or long-term travel, gained popularity among Western countries in the last
decades. Since the COVID-19 pandemic, the demand for vans and their conversions increased as tra-
velling in an enclosed vehicle was considered a ‘safer’ form of travel (Chang, 2020).

Social media, particularly image-based platforms such as Instagram and Pinterest, travel blogs,
films, documentaries, and books, significantly contributed to making the lifestyle a desired form
of escapism. On the contrary, an increasing segment of Vanlife practitioners is quitting the lifestyle,
with some blaming Vanlife influencers for over-glamorising the living conditions (Moore, 2022;
Poulson, 2021). Contemporary content created by Vanlifers, news articles, and documentaries
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indicates that the lifestyle has changed while becoming more popular. However, little research has
been undertaken on Vanlife, participants’ motivations, and travel behaviours in a tourism context to
confirm the Vanlife lifecycle.

Studies on Vanlife include Dorn (2015), who examined the motivations and values of the Vanlife
community through a narrative literature review of blogs, photographs and Instagram accounts of
Vanlife influencers with a large following. Redshaw (2017) analysed the usage of cars as homes and
dwellings, work and living spaces to uncover user motivations. Bergstrom (2017) conducted a case
study of the #Vanlife movement on Instagram to examine the community’s lifestyle executions.
Gretzel and Hardy (2019) developed a cultural understanding of the online phenomenon #Vanlife
by applying a netnographic approach of Instagram hashtags related to the concepts, including
the terms RVing, camping, digital nomadism, and vehicle. It can be noted that these studies (Dorn,
2015; Gretzel & Hardy, 2019; Redshaw, 2017) drew conclusions based on digital material, which
excludes individuals carrying out the lifestyle solely in an offline realm. The presence of such individ-
uals in the community was highlighted in Forest Stevens’'s Documentary, The Reality of #Vanlife
(2018). Therefore, future studies should include findings from all segments of Vanlifers, not only
those visible online. In this regard, Wegerer (2021) added offline-centric research by carrying out par-
ticipant observation to determine the motivations and behaviours of Vanlifers and uncover social
practices.

Another segment of studies on Vanlife focused on the vehicles utilized by, for instance, reviewing
their (digital) setup (Zafiroglu & Chang, 2007). Rizvi et al. (2021) portrayed the technology used by
Vanlifers, combining findings from a literature review across disciplines and semi-structured inter-
views with participants at Vanlife meetups, making it one of the first studies to include voices of Van-
lifers from an offline setting. Showcasing a different side of hypermobility, Cohen and G&ssling
(2015) developed a literature review of studies in business and leisure travel, transport and
network capital on glamorization and the negative consequences of mobility. Vanlife studies
mainly focus on American (Burnett, 2002; Smith, 2020; Zafiroglu & Chang, 2007) or Australian partici-
pants (Rizvi et al., 2021). Further research in other Western regions and a global context is advised to
understand the various nuances of Vanlifers.

A lack of awareness of differentiating factors between Vanlife and other hypermobile lifestyles,
such as Digital Nomads, RVers and Backpackers, becomes apparent when reviewing studies on
the subject. Subsequently, this study aims to reach a greater understanding of Vanlife in a
tourism context, its subculture, and the community’s motivations, a knowledge gap highlighted
by several authors (Bergstrom, 2017; Gretzel & Hardy, 2019; Reichenberger, 2018; Rizvi et al., 2021;
Thomas & Nieuwerburgh, 2022). Previous studies identify Vanlifers as having reduced material
needs Gretzel and Hardy (2019) and rejecting the capitalist work-and-spend cycle (Burnett, 2002).
Further, Digital Nomads are classed as primarily young working professionals taking advantage of
location independence while working in an online environment with blurred boundaries between
work, leisure, and travel (Reichenberger, 2018). On the other hand, people travelling or living in
their RV value their vehicles as more extensively equipped homes (Hardy et al., 2013), allowing for
a more comfortable and less minimalistic experience.

The lack of differentiation between the concepts mentioned above can partially be linked to the
scarcity of publications on Vanlife and, thus, the need to revise studies on lifestyles with similar traits
for insights. Reviewing studies on vehicle-based hypermobile lifestyles, such as investigating the
lives of RVers to uncover motivations and behaviours (Hardy et al., 2013), can aid the understanding
and research design for future studies on Vanlife. Applying various criteria and definitions in tourism
research on mobile travel styles is no new phenomenon and has, for instance, been criticized in back-
packer research. Several authors (Dayour et al., 2017; Larsen et al., 2011) suggest the need for more
nuanced definitions to aid in clearly identifying the target audience in future studies.

Developing a definition of Vanlife and its characteristics will advance research and support the
proper sampling of the target audience. Some studies on hypermobile travel segments are
unclear on the target population and their selection procedure. In one study on RVing, the
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authors state to distribute a questionnaire at various RV parks in Australia (Hardy & Kirkpatrick, 2017)
while not providing further details on the reasoning behind choosing the campsites or character-
istics identifying the surveyed respondents as RVers over following another hypermobile lifestyle.
However, these factors are important as individuals travelling in a luxurious, fully equipped RV, com-
pared to a small, highly customized van, only including partial sanitary appliances, exhibit different
needs and behaviours. Only by setting definitions can future research examine Vanlife in a tourism
context and uncover differences in lifestyle execution, motivations and impacts.

Defining Vanlife and its segments can benefit various stakeholders directly or indirectly impacted
by the travel type. Understanding Vanlifers’ behaviours and needs is crucial for destination marketers
and municipalities visited (Gretzel & Hardy, 2019), as hypermobile travellers, such as Vanlifers, have
been shown to exhibit different social and environmental behaviours than tourists (R. Caldicott et al.,
2014). Additionally, various Vanlifer segments, such as full-timers or Vanlife tourists, are expected to
impact a destination’s economic, social and environmental factors differently. Hence, defining
Vanlife will enable further study of the phenomenon and the impacts of its various travel segments.

This research follows an integrative review approach, which can be utilized to examine, critique,
and synthesize the literature on a specific topic, allowing new frameworks to emerge (Shirazi, 2015;
Snyder, 2019). The paper is structured as follows. First, a literature review outlines an analysis of sep-
arating and similar factors of various vehicle-based traveller types, exposing research gaps. Second, it
provides a vanlife segmentation framework showcasing four distinct levels of vanlife engagement.
Third, the paper proposes a definition of vanlife, distinguishing it from other hypermobile lifestyles
to aid future research. Finally, implications for further research and the study’s limitations are
acknowledged.

2, Literature review
2.1. Understanding Vanlife

Vanlife is not an extensively explored concept or study area in tourism research, with first publi-
cations on the lifestyle emerging in the early 2000s (Hardy & Gretzel, 2008; McKinnell, 2008; Petersen
et al, 2010; Zafiroglu & Chang, 2007). Initial studies looked at the lifestyle from a social media per-
spective (Dorn, 2015; Gretzel & Hardy, 2019; Reichenberger, 2018). Scholars have not yet agreed on a
definition of Vanlife, leading to related but different concepts, such as Backpacking (Redshaw, 2017),
digital nomadism (Gretzel & Hardy, 2019; Loryn, 2021; Reichenberger, 2018) and RVing
(R. W. Caldicott et al.,, 2022; Hardy et al., 2013; Wegerer, 2021) being referred to under the same
umbrella. Table 1 provides an overview of terms and concepts referred to in publications on
Vanlife or sharing similarities with the lifestyle.

Some hypermobile travel segments, such as Digital Nomads, have been analysed more exten-
sively, uncovering different segments of full-time, part-time and occasional nomads (Hensellek &
Puchala, 2021; Reichenberger, 2018) or types of RV travellers, as shown in Table 2 (Hardy et al.,
2013). RVing shares several traits with Vanlife, such as being a vehicle-based hypermobile lifestyle.
Therefore, examining definitions established for RVing tourism can guide research on the segmenta-
tion of Vanlifers. Table 2 highlights RV travel types that Hardy et al. (2013) identified, adding
definitions retrieved from other studies. Based on previous studies on Vanlife and reviewing
online content created by Vanlifers, it can be suggested that some segments, such as families,
full-timers and independents, may apply to Vanlifers. However, research needs to probe this assump-
tion and may uncover additional segments.

2.1.1. The importance of social media

Vanlife started when Foster Huntington, an American moviemaker and photographer, created the
hashtag #Vanlife on Instagram in 2010 to document living and travelling in his Volkswagen Bus
(Cottell, 2018; Mohabeer, 2021). Even though Vanlife was first implemented on Instagram, being
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Table 1. Definitions of hypermobile travel typologies.

Hypermobile travel form Definition

BACKPACKING Relatively young, budget travellers, often in a transitional phase in life
(Maoz & Bekerman, 2010), visiting hostels and low-budget local
accommodations (S. A. Cohen, 2011)

CAMPER TRAVEL LOVERS Emerged during the COVID-19 pandemic, use motorhomes and
camper vans for short holidays, which differ from Vanlifers and Gray
Nomads in terms of trip length (Mundet et al., 2023)

DIGITAL NOMADS Highly mobile professionals who combine work with (semi)-permanent
travel (Bonneau & Aroles, 2021; Hannonen, 2020)
DRIFTER Self-reliant but budget-conscious travellers without a set itinerary,

timetable or purpose often linked to rebellious countercultural
behaviour (E. Cohen, 1973)

FLASHPACKER Technology-savvy Backpackers who utilize technology to plan, book
and execute their journeys and to connect with their social networks
(Hannonen, 2020)

FREEDOM CAMPING (ALSO WILD, WILDERNESS, DRY, Activity of overnighting in a car or van (not RV) outside of designated

EN-ROUTE, TRANSIT, OR STEALTH CAMPING) (or legal) parking locations. Practitioners seek to travel in unassuming

vehicles and hiding practices by, e.g. leaving the parking spots in
early morning hours (R. Caldicott et al., 2014)

GLOBAL/ NEO NOMADS Highly mobile, information-age professionals (D'Andrea, 2006; Naz,
2016) from industrialized countries without a fixed residence
(Korpela, 2020) or localized group of friends (D’Andrea, 2006)

LIFESTYLE TRAVELLERS Individuals executing long-term travel as a lifestyle (S. A. Cohen, 2011)

LIFESTYLE MIGRANTS Western citizens moving to a different country/culture to pursue a
better quality of life (Benson, 2009; D’Andrea, 2007; Korpela, 2020;
O'Reilly, 2002; Vogt, 1976)

OVERLANDING Self-reliant adventure travel by vehicle (Bicycle, truck) to remote
destinations for extended periods (months or years) (Thomas &
Nieuwerburgh, 2022)

RECREATIONAL VEHICLE (RV) USERS Highly mobile travellers motivated by a desire to experience freedom
and escape the constraints of routine home life (Counts & Counts,
2001; Hardy & Gretzel, 2011; Onyx & Leonard, 2005)

VAN DWELLING Individuals adopting Vanlife as a lifestyle choice, travelling in their
vehicle for months or years (Wilson & Hannam, 2017)
WANDERER Long-term traveller applying conscious decision-making with a will to

learn (Vogt, 1976)

Source: Own elaboration.

active on the platform is not a prerequisite to calling oneself a Vanlifer. It is hard to estimate the
active number of Vanlifers without an Instagram or social media presence due to their lack of
visibility.

Many Vanlifers share their experiences online for educational purposes or a sense of connection.
On the other hand, having a social media following and earnings generated by advertisements
enables practitioners to fund the lifestyle partially. Based on the number of posts available, the plat-
forms most utilized for experience sharing are Instagram (Instagram, 2022) and Facebook, with

Table 2. RV travel segments.

RV travel type Descriptor

ANTI-RVERS Individuals travelling in RVs that actively avoid ‘RVing behaviour’, e.g. not attending RV rallies or engaging in
ritual practices at the campground

CARAVANNERS  RVer travelling in organized groups or clubs following a set itinerary

FAMILIES Family travelling in one or more recreational vehicles (RVs)

FULL TIMER Individuals pursuing RV travel as a permanent lifestyle

GREY NOMADS  Australians aged above 50 years travelling for at least three months, commonly North to South in summer and
vice versa in the winter (Onyx & Leonard, 2005)

INDEPENDENTS  Those travelling individually, as a couple or informal friend/ family group curating their desired itinerary

SNOWBIRDS North American long-term travellers moving towards warmer areas in the South in the wintertime, such as
from Canada to southern US states (Onyx & Leonard, 2005)

Adapted from Hardy et al. (2013, p. 49).
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400,831 (Facebook, 2022) and YouTube, with about 1,000 channels (Google, n.d.) in early 2023.
Despite Vanlife content on various social media platforms, forums, Reddit boards and personal
blogs, research on the overall online presence has yet to be conducted. Instagram, credited as
the original platform to host #Vanlife content, has been used in a study analysing images of Vanlifers
to understand the lifestyle (Gretzel & Hardy, 2019). However, since this study, the setup of Instagram
has changed drastically, favouring short videos over images. It can be argued that additional studies
on Instagram, also incorporating online sources, such as Facebook, YouTube, Reddit, TikTok, and
online forums or blogs, are required to analyse the Vanlife community’s online presence and
draw possible linkages to the influence on practitioners offline behaviour and lifestyle execution.

2.1.2. Vanlife characteristics

Vanlife is characterized by adopting a hypermobile lifestyle and travelling in highly customized and
accessorized campervans (Gretzel & Hardy, 2019; Mohabeer, 2021; Rizvi et al., 2021). Mobility is a
component of economic strategies, self-identity and subjectivity formation (Kannisto, 2014) and
adopting it as a travel form and lifestyle may impact an individual’s behaviour and attitude. It is
suggested that subgroups in the community are assigned based on the vehicles and brands used
(Burnett, 2002; Gretzel & Hardy, 2019). Other sources advocate that subsegments among the com-
munity may be linked to the trip length, with those engaging in short-term travel being referred
to as Vanlife tourists (Olito, 2021). Though indicated, research on the different Vanlife tribes and
their signifiers has not been undertaken. It needs to be analysed if the highlighted separation per
vehicle or brand is based on more significant differences between the modes of transport
adopted by hypermobile lifestyles, such as fully equipped RVs and caravans, or whether subgroups
among the Vanlife community are assigned based on the vehicle and brand.

Vanlifers predominately come from Western countries and choose to execute the lifestyle in
North America, Europe, Australia, and New Zealand (Anderson & Erskine, 2014; Rizvi et al.,, 2021).
However, the underrepresentation of Vanlifers from non-western countries has been highlighted
(Walpersberger & Gretzel, 2023). In North America, three million people are estimated to belong
to the Vanlife community, living, travelling, and working in their vehicle (Rizvi et al., 2021).
However, due to a lack of data and definition of the concept of Vanlife, no accurate numbers are
accessible.

The motivations to dwell in a van may differ among countries or regions. With the US housing
crisis, some adopted living in a van to prevent homelessness (Trujillo, 2021). Furthermore, increasing
rent and stagnating wages make housing in urban areas in the US unaffordable for many workers,
especially those in the service and tourism industry (Warkentin, 2020).

According to Gretzel and Hardy (2019), community events and offline meetups are rare among
Vanlife practitioners, and exchange mainly stays within the digital realm. On the contrary, (Rizvi
et al,, 2021) attended offline Vanlife events in North America as part of the fieldwork for a study
and found an active offline exchange among the community. A discrepancy in the findings regarding
offline events between the two mentioned studies may be based on the different methods applied.
Gretzel and Hardy (2019) focused solely on Instagram images and posts for their research, whereas
Rizvi et al. (2021) also conducted their study at offline community events. Although Vanlife events
experienced difficulties, with some terminating operations due to the pandemic, numerous are
scheduled for 2023 in the US, Europe and Australia. Cross-country or regional studies are needed
to understand the differences and commonalities in motivations and behaviours among Northern
America and other Western Vanlife practitioners. Further, the discrepancy between the offline com-
munal interaction via, for instance, events should be researched.

Vanlife promotes minimalism due to the limited resources travellers can carry in their vehicles.
However, Vanlifers are not the first to pursue reduced materialistic consumption while travelling
with only essential material belongings for an extended period. Backpacking is a better-understood
travel segment, and compared to Vanlifers, individuals undertake their trips with fewer amenities,
limited by the size of their backpacks (S. A. Cohen, 2011). S. A. Cohen (2011) introduced the
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concept of Lifestyle Travellers, describing Backpackers who travel continuously and reject returning to
a more stagnant existence of pursuing a long-term career or work stability. It needs to be explored if
similar differentiations between Vanlifers undertaking travel for a limited time and those choosing to
make it a way of life can be observed.

The professional choices of Vanlifers have yet to be explicitly studied, but digital work (Gretzel &
Hardy, 2019), nomadic work, and adventure or international tourism careers (Rizvi et al., 2021) are
named as sources of income. A study on overland travel, which includes prolonged travel,
showed it is mainly undertaken by wealthy individuals who self-fund the experience and do not
hold a job while travelling (Thomas & Nieuwerburgh, 2022). It can be argued that Vanlife is a tem-
porary travel decision for a segment of practitioners that does not require an employment choice.
Many vehicle-based travellers engage in the lifestyle as part of their retirement, such as Grey
Nomads in Australia (Hardy & Gretzel, 2011) and Snowbirds in Northern America (Onyx & Leonard,
2005). Vanlife studies need to explore if a similar distribution of retired individuals is present or if
mostly younger individuals travel in smaller, less autonomous vehicles. Furthermore, the financial
support structures, such as retirement funds (Hardy & Gretzel, 2011; Onyx & Leonard, 2005), employ-
ment of long-term Vanlifers (Rizvi et al., 2021), and additional funding options must be examined.

2.1.3. Travel behaviours and impacts

Understanding the travel behaviours of the Vanlife community is crucial for destination marketers
and municipalities visited by this type of traveller (Gretzel & Hardy, 2019). It is indicated that hyper-
mobile travellers behave differently from tourists at destinations by showing social and environ-
mental attitudes similar to the ones of mobile travellers as opposed to tourists (R. Caldicott et al.,
2014).

For many practitioners, Vanlife becomes part of their identity, with some even making it part of
their personal brand to benefit from the positive connotations. Finding meaning (Orel, 2019),
seeking transformation (Anderson & Erskine, 2014), and self-fulfilment (Chevtaeva, 2021) are
themes raised in publications on hypermobile lifestyles. Vanlifers’ expression of their authentic
self through their travel choices and lifestyle execution can be linked to experiencing existential
authenticity, described as a stage of being one’s true and authentic self (N. Wang, 1999). In a
tourism context, authentic experiences are motivated by the search for the authentic self and
entail stepping into roles contrasting one’s everyday lives by being freer, simpler and more spon-
taneous (N. Wang, 1999). Such experiences are reported to induce transformation in participants
(Brown, 2013). Vanlife as a tourism experience displays the mentioned authenticity-inducing charac-
teristics of freedom and spontaneity while allowing practitioners to move away from the usual con-
straints of society and everyday life and toward authentic self-expression. It needs to be uncovered
how existential authenticity, self-fulfilment and self-actualization play a role in the motivations and
lifestyle executions of Vanlife.

Vanlifers are more interested in nature activities than cultural exploration at a destination
(Mohabeer, 2021), which could create tensions as the local population is not a primary concern
for practitioners. S. A. Cohen and Gossling (2015) concluded a cost of hypermobility at a community
level due to decreased time for a co-present social life at home and locally. Individuals no longer feel
socially connected to their home country and also do not foster connections with the local commu-
nity at the places they visit (S. A. Cohen & G0ssling, 2015). Reasons include the short time spent tra-
velling a country or continent in a specific location. It may also be caused by the rural, off-the-grid
area’s people park their vans, making connecting with the local community harder. Furthermore,
language barriers may decrease possible interactions between the Vanlife community and locals.
Once the shortcomings of Vanlifers' interactions with the local community are understood, measures
can be developed to minimize the adverse effects and initiate meaningful encounters between both
groups.

Currently, no studies explore the positive and negative impacts of Vanlifers on a tourist destina-
tion and the local community. Hardy and Gretzel (2011) mention that more research is needed on
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making vehicle-based travel beneficial for the tourism industry and the destinations they frequent.
With some Vanlifers perceiving themselves as following a lifestyle rather than a product choice,
advertising and catering to their needs come with unique challenges (Hardy & Gretzel, 2011).
However, some tourism boards of destinations highly frequented by van tourism have already ident-
ified the need to act and better accommodate such visitors. Research on the Vanlife segments can
aid destinations in amending their tourism offer to cater to the Vanlife segments they prefer to
attract.

2.2. Overview of hypermobile lifestyle typologies

Table A1 provides an overview of prominent hypermobile lifestyles and showcases their features on
an individual and community level, highlighting critical characteristics, lifestyle execution and motiv-
ations of Vanlifers, RVers, Digital Nomads, Backpackers and Lifestyle Travellers.

2.2.1. Hypermobile lifestyles typologies
This section explains the inclusion and exclusion factors applied to determine five Hypermobile Life-
style Typologies in the Overview of Hypermobile Travel Typologies (Table A1).

This paper aims to provide a unified definition of Vanlife as a tool to guide future research with
the Vanlife segmentation framework and thus exclude terms not commonly adopted in the nascent
academic community.

Such terms include vehicle-based travel forms coined for a specific demographic or region, such
as Grey Nomads (Onyx & Leonard, 2005), Snowbirds (Onyx & Leonard, 2005), Overlanders (Thomas &
Nieuwerburgh, 2022), or Camper Travel Lovers (Mundet et al., 2023) are excluded from the overview
in this paper due to their determinate definitions. Terms applied as overarching definitions to classify
travellers, such as Neo- or Global Nomads (D’Andrea, 2007; Korpela, 2020; Naz, 2016), Wanderer (Vogt,
1976), or Drifter (E. Cohen, 1973) are similarly not used in the comparison as they have not been
widely applied in academic studies. A showcase of definitions, as applied by academic scholars, is
previously presented in Table 1.

Definitions used interchangeably with Vanlife, such as van Dweller (S. Wilson & Hannam, 2017), are
consulted for insights into Vanlife characteristics and may aid the development of Vanlife segment
typologies. RVing is also chosen due to the various similarities in execution with Vanlife, a vehicle-
based hypermobile travel form carried out by individuals travelling solo as a couple or family
(Hardy et al., 2013). People travelling in RVs have been researched more extensively than Vanlifers
(Counts & Counts, 2001; Hardy & Gretzel, 2011; Onyx & Leonard, 2005), and thus, learnings and
characteristics to explore and probe can be drawn from previous studies.

Digital Nomads and Backpackers are defined and broadly studied areas in tourism research. They
show some similarities in behaviours with Vanlifers and may aid future investigation into aspects
such as the importance of work or means to fund the lifestyle. Including more established travel
forms, such as Backpacking, indicates a changing travel behaviour of practitioners over time, i.e.
Flashpackers splitting from the backpacker segment (Paris, 2012). New travel execution of the
same travel type may develop once a travel style has reached mainstream acceptance, as can be
observed with some former Backpackers adopting Anti-Backpacking attitudes due to disagreeing
with the drift away from non-conforming travel behaviour (Welk, 2004). Future Vanlife research
needs to consider the possibility of subgroups developing once the travel form has reached main-
stream acceptance, which may trigger an Anti-Vanlife segment.

Lifestyle Travellers are a segment of Backpackers showing specific variations in travel behaviour by
adopting it as a way of life. The form was included in the overview of hypermobile lifestyle typologies
due to similarities with an expected segment of Vanlifers seeking to engage in the lifestyle full-time.
Research is needed to discover if the term Lifestyle Traveller is transferrable to a segment of Vanlifers
or if an amended name is required for a more accurate description.
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Various segments have been defined for hypermobile travel forms that are researched more
extensively, such as RVing (Hardy et al., 2013), Digital Nomads (Reichenberger, 2018) and Backpack-
ers (Uriely et al.,, 2002). These segments are not mentioned as individual points of comparison but are
included under the community segments section. As the Vanlife segments are not yet defined, com-
parison with other hypermobile travel segments does not yield valuable insight for academic
research. Future studies could focus on comparing the Vanlife segments to be defined with seg-
ments of other (vehicle-based) hypermobile travel types.

2.2.2. Set of characteristics

Each of the five chosen hypermobile travel typologies is compared by fourteen characteristics,
leaving an additional section for crucial details not included among these criteria. Table A1 high-
lights the results of studies on Vanlife, RVing, Digital Nomads, Backpackers and Lifestyle Travellers.
The overview provides a comprehensive summary of key characteristics of the travel forms while
highlighting research gaps. Sections marked N/A (not available) indicate that no information on
these characteristics could be found in scientific literature. The characteristics chosen for the over-
view are age, country of origin, occupation, motivations to adapt the travel choice, community inter-
actions, community segments, importance of vehicle, vehicle used, travel behaviour, participants’
attitudes and beliefs, opinions about the community from outsiders, level of mobility, level of auton-
omy and importance of work.

Essential characteristics, such as age, country of origin and occupation, are easiest to compare and
have been collected in most studies. Comparing these factors allows a first basic comparison
between individuals following each lifestyle.

The motivation to adopt the travel choice has been studied in greater detail for travel types, Back-
packing and Digital Nomads. Research shows motivations vary based on the sub-segments of each
typology, such as motivations of Grey Nomads (Onyx & Leonard, 2005) differing from those of Inde-
pendent RVers (Hardy et al., 2013). The motivations for adopting Vanlife have not been fully under-
stood and must be examined in further studies.

The characteristic community interaction, though not explicitly referred to as such in studies, is
prominently discussed in the literature on hypermobile travel styles. Backpackers exhibit a feeling
of membership (Prester et al, 2019) and engage in information sharing (C. Nash et al., 2018;
Stumpf et al,, 2022; B. Wang et al., 2018), and Digital Nomads share rituals and common vocabulary
(Hardy et al., 2013). The Vanlife community engages in online and offline meetings (Rizvi et al., 2021),
with some arguing a primary focus on online exchange (Gretzel & Hardy, 2019). Studies on the com-
munity interaction among Vanlifers need to probe the existence of a shared sense of membership
and related behaviour.

The community segments are included to showcase the subtribes defined for RVing (Hardy et al.,
2013; Jobes, 1984), Digital Nomads (Reichenberger, 2018) and Backpackers (Uriely et al., 2002). The
only travel group without subgroups are Lifestyle Travellers, which is unsurprising as it was created
to identify a split group of Backpackers. Though not yet identified through empirical research, Vanlife
is expected to be split into sub-segments or tribes.

The characteristics importance of the vehicle and vehicle used are added due to their significance
for Vanlife research. Studies on vehicle-based hypermobile travel styles often include individuals tra-
velling in an RV, van or camper under the same umbrella. However, Vanlifers travelling in highly cus-
tomized vans (Gretzel & Hardy, 2019; Mohabeer, 2021; Rizvi et al., 2021) are expected to differ from
individuals using a caravan or motorhome. Future research on vehicle-based travel forms must con-
sider the vehicles used as a determinative factor.

The section travel behaviours highlights the travel group’s consumption patterns and activities.
Carrying out work in a suitable environment is a focus for Digital Nomads (Chevtaeva, 2021;
C. Nash et al.,, 2018; Orel, 2019; Schlagwein, 2018), whereas Backpackers prioritize authentic travel
experiences away from mainstream tourism (O'Reilly, 2002). Vanlifers are more interested in
nature activities than the cultural exploration of a destination (Mohabeer, 2021). Behaviours
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exhibited by individuals travelling in vehicles that may apply to Vanlifers include searching and
finding preferred parking locations (Hardy et al., 2012) and socially and economically behaving
closer to residents than tourists (Hardy et al., 2013). The behaviours exhibited by Vanlifers have
yet to be evaluated.

Participants’ attitudes and beliefs may change over time, as the turn to mainstream devalued the
Backpacking experience for some practitioners (D’Andrea, 2007). Lifestyle Travellers show no inten-
tion of returning to normal life (S. A. Cohen, 2011) and aspire to permanent travel. Some RVers exhibit
environmental values but, conversely, fail to consider the adverse effects caused by travel (Hardy &
Kirkpatrick, 2017). Attitudes and beliefs of practizing Vanlifers need to be examined in detail.

Comparison with the other hypermobile travel forms shows that opinions about the community
from outsiders vary and may change over time. Backpackers are seen as ‘cultured’ and ‘cool’
(O'Reilly, 2002) since their adoption into the mainstream. RVers report being negatively viewed by
the tourism industry and outsiders (Hardy et al., 2013; Hardy & Gretzel, 2011). Negative attitudes
of residents towards Vanlifers could be observed (Haun, 2020), but a scientific investigation has
not been undertaken.

The level of mobility is another characteristic mentioned in studies on hypermobile travel style and
can be particularly interesting to investigate for those travelling in their own home on wheels. Back-
packers’ willingness to travel to more distant and exotic places increases with experience (Richards &
Wilson, 2003). Digital Nomads, though focused on freedom of movement (Hannonen, 2020; C. Nash
et al., 2018; Orel, 2019; Stumpf et al., 2022), adjust the location change frequency based on personal
preference (Hensellek & Puchala, 2021). The travel patterns and level of mobility of Vanlifers have yet
to be studied.

The previously discussed level of mobility may directly influence the level of autonomy. Digital
Nomads are often obliged to obey a fixed work schedule (Thompson, 2018) compared with Back-
packers travelling for a limited time without responsibilities, such as fixed employment. It must be
understood if external factors, such as employment, bind Vanlifers. Additionally, factors restricting
autonomous movement, such as lack of essential sanitary equipment, should be considered regard-
ing their influence on travel behaviour.

The importance of being employed differs significantly between hypermobile travel segments.
Digital Nomads see it as a significant feature of their lifestyle (Makimoto & Manners, 1997; Orel,
2019; Reichenberger, 2018), while Backpackers and Lifestyle Travellers merely as a means to fund
(S. A. Cohen, 2010b) or continue their lifestyle (Anderson & Erskine, 2014). The attitudes of Vanlifers
towards employment have not been identified.

Additional important details for the study design on Vanlife discovered in studies on hypermobile
typologies are identity confusion (S. A. Cohen, 2010a) and a destabilization of the concept of home
and away caused by years of Backpacking (E. Cohen & Cohen, 2012; Paris, 2012; White & White, 2007).

Table 3. Vanlife lifestyle execution segment division.

Level Segment name Definition

0 Vanlife Tourist Individuals travelling in a rented or lent van for a short term (less than four weeks)

1 Vanlife Travel Lover Individuals travelling in a lent or owned van for several short trips (e.g. weekend trips of
holidays less than four weeks) per annum

2 Vanlife Voyager Individuals going on an extended trip (of a minimum of six months) in a lent or owned
van

3 Full-time Vanlifer or Lifestyle  Full-time living, travelling (and possibly working) in an owned van

Traveller

Source: Own elaboration.
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Vanlife Segmentation Research Framework

Vanlife
Tourist
Level O

Full-time
Vanlifer

Vanlife
Voyager
Level 2

Vanlife
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e Financing of fravel (via
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retirement funds, etc)

Social, Economic and Environment Impacts on Tourism Destinations

Figure 1. Vanlife segmentation research framework. Source: Own elaboration.

3. Results
3.1. Vanlife segmentation research framework

Based on the previously discussed literature analysis, a research framework was developed to aid
future research on Vanlife (Figure 1). The framework aims to support scholars in advancing research
on the various Vanlife segments proposed as belonging to four categories: Vanlife Tourists, Vanlife
Travel Lovers, Vanlife Voyagers And Full-Time Vanlifer (Table 3).
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3.1.1. Vanlife segments

The Vanlife Segmentation Framework (Figure 1) proposes four Vanlife segments (Table 3). The div-
ision into four levels is motivated by a study on digital nomad typologies (Reichenberger, 2018),
which identified groups based on behavioural segmentation (Dolnicar et al., 2018) ranging from
basic adaption (level 0) to full-time execution (level 3) (Reichenberger, 2018). Level 0 describes
the basic requirements to be classified as a digital nomad, whereas level 3 includes complete
location independence. Research must probe the suggested number of four Vanlife lifestyle
execution segments (Table 3).

The proposed names of the Vanlife typologies in Figure 1 and Table 3 are influenced by sources
reviewed in detail in the literature review section of this paper. The term Vanlife Tourist is inspired by
a news article on the discrepancy between the Vanlife depicted on social media and its real-life
execution (Olito, 2021). Van Travel Lover is chosen to acknowledge the recently introduced
Camper Travel Lover archetype (Mundet et al., 2023). The authors created the term Vanlife Voyager
to express the sabbatical, or gap year, like undertakings of level 2 Vanlifer. The Full-Time Vanlifer
segment is assigned based on the description of level three Digital Nomads (Reichenberger,
2018), including constant location independence.

3.1.1.1. Factors influencing travel behaviour. The Vanlife research framework defined temporal,
structural and social factors as the key elements influencing travel behaviour and the level of lifestyle
execution.

The temporal, structural and social elements are applied in the mobilities paradigm (Mavric &
Urry, 2009), which seeks to understand the interrelations between an individual’s travel patterns,
timings and people. The mobilities paradigm was only applied in a few tourism studies on hypermo-
bile travel, namely RVers (R. Caldicott et al., 2014; R. W. Caldicott et al., 2022; Hardy et al., 2013) and
campers (Espiner et al., 2021). It has not yet been adopted for Vanlife.

The new mobilities paradigm was introduced to combat the assumption that travel factors are
carried out linearly while not being able to be executed simultaneously (Sheller & Urry, 2006). As
exhibited by the hypermobile typologies in this paper, simultaneous execution of travel, time,
and social factors has become the norm, with, for instance, Digital Nomads working while on the
move. The elements of the mobilities paradigm are essential for the Vanlife research framework
while considering the learnings of the new mobilities paradigm of constant interconnection
between each element.

The RV camping framework’s theoretical core includes temporal, spatial and social elements from
the mobilities paradigm to show the interconnectedness between people, place and time
(R. W. Caldicott et al, 2022). Given the similarities between Vanlife and RVing, learnings and
definitions of the RV camping framework were reviewed for suitability for the Vanlife research frame-
work. The Vanlife framework applies temporal, structural and social factors as core features influen-
cing Vanlifers’ travel behaviour and segment. Spatial is amended to structural factors to include
additional factors influencing Vanlifers’ trip choices, such as their financial background and
occupation.

As discussed for the new mobilities paradigm, each factor is interconnected (Sheller & Urry, 2006).
Hence, the temporal, structural and social factors of the Vanlife research framework influence one
another. Each Vanlife segment is expected to showcase specific travel behaviours recognized in
the factors of the framework. The interrelation of the factors per Vanlife segment will lead to
different impacts on the destination and local population the Vanlifer visits.

3.1.1.2. Temporal factors. The temporal factors relate to the (expected) trip length, time spent at the
destination and time spent driving, working, enjoying leisure activities or carrying out support-
related tasks such as finding suitable overnight parking locations or van maintenance. The trip
length and time spent per activity segment are expected to differ significantly between part-time
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and full-time Vanlifers, with those travelling for shorter periods foreseen to dedicate more time to
leisure activities.

3.1.1.3. Structural factors. The structural factors are related to uncovering travel patterns, distance
and financial details. This includes the type of vehicle utilized, its features and the degree of auton-
omy it provides, such as the ability to sustain off-grid. The financial means directly influence vehicle
choice, preferred parking locations and travel patterns. Individuals working while practizing Vanlife
may have less time to travel long distances or engage in leisure activities than those on a Vanlife
holiday. It is expected that those undertaking the lifestyle for an extended period are better
equipped to survive autonomously in their vehicle while having a reliable source of income
through employment or retirement funds. Vanlifers undertaking a journey for a limited time in a
rented vehicle might travel long distances in a short period while spending their savings.

3.1.1.4. Social factors. Social factors to unveil include the travel party, i.e. whether people travel
alone, with a friend, partner or as a family. Furthermore, the connections individuals sustain with
their family and friends at home, tourists, other Vanlifers and the local community must be
researched. Short-term travellers are expected to engage more with tourists, whereas full-timers
might exhibit stronger community bonds with other Vanlifers. It needs to be clarified which of
the Vanlife segments engages more with their family and friends at home, as trip sharing might
be essential for individuals on the Vanlife tourist end of the spectrum and maintaining meaningful
connections with family and friends for longer-term travellers. Research is also needed to understand
which segment(s) engage more frequently and to what degree with the local population.

4. Discussion

This paper highlights the current state of the art on Vanlife from a tourism perspective. It concludes
that several definitions are often applied interchangeably between various hypermobile travel forms.
The inconsistency of clear definitions and sampling methods leads to a lack of proper understanding
of niche segments of new nomad typologies, such as Vanlife.

This paper addressed this issue in several ways. Firstly, it collates the names applied to hypermo-
bile typologies and highlights the definitions. Afterwards, the travel styles of RVing, Digital Nomads,
Backpacking and Lifestyle Travellers were reviewed in more detail while comparing their character-
istics in fourteen points. The comparison highlighted differences between each travel style and
showcased Vanlife research gaps.

4.1. Vanlife definition

This paper concluded the need for a solid definition of Vanlife to aid vehicle-based hypermobile
travel style research. The following definition of Vanlife is proposed to fill this research gap.

Vanlife is characterised by individuals travelling (solo or with others) in a rented, borrowed, or owned self-pro-
pelled van or camper with limited sanitary equipment and amenities. The vehicle serves as the primary accom-
modation choice while travelling.

4.2. Vanlife research framework

Based on the discussion of characteristics and patterns exhibited by RVers, Backpackers, Digital
Nomads and Lifestyle Travellers, under-researched areas of Vanlife are uncovered. The identified
research gaps motivated the development of the research segmentation framework to aid future
Vanlife research.
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5. Implications for further research

The research on Vanlife as a tourism or travel lifestyle is still in its infancy. Future research must probe
the definition of Vanlife and the four Vanlife segments proposed in this paper. This includes under-
standing the motivations and travel behaviours of the Vanlife segments and the social, economic
and environmental impacts on tourism stakeholders, municipalities and the local population at des-
tinations. Lastly, verifying the adequacy of the developed Research Segmentation Framework by
applying it in empirical studies of different contexts, considering the diversification of samples,
including non-Western participants, is advised.

6. Limitations

The limitations of the study include the following aspects.

1. The low production of academic literature on Vanlife travel does not allow for a profound com-
parison between studies. Thus, this paper refers to findings and best practices of other hypermo-
bile typologies to depict the state of the art on Vanlife accurately.

2. An inconsistency of classifications among hypermobile travel styles in academic literature was
identified. Future research is encouraged to draw on or challenge already developed concepts
and definitions rather than adding further definitions without clear justification.

Disclosure statement

No potential conflict of interest was reported by the author(s).

Funding

This paper is financed by National Funds provided by FCT- Foundation for Science and Technology through project
UIDB/04020/2020 with DOl 10.54499/UIDB/04020/2020 (https://doi.org/10.54499/UIDB/04020/2020) and also
through the PhD Scholarship UIBD/01350/2023. Segmenting Vanlifer And Understanding Their Impacts On
Destinations.

ORCID

Dora Lucia Miguel Agapito (2 http://orcid.org/0000-0002-2568-3720
Luis Nobre Pereira ) http://orcid.org/0000-0003-0917-7163

References

Anderson, J. M., & Erskine, K. (2014). Tropophilia: A study of people, place and lifestyle travel. Mobilities, 9(1), 130-145.
https://doi.org/10.1080/17450101.2012.743702

Benson, M. C. (2009). A desire for difference: British lifestyle migration to southwest France. In M. Benson'& K. O'Reilly
(Eds.), Lifestyle migration: Expectations, aspirations and experiences (pp. 121-136). Ashgate Publishing Ltd.

Bergstrom, J. (2017). Social identity theory and the #vanlife movement [Master of Arts]. The University of Maine.

Bonneau, C., & Aroles, J. (2021). Digital nomads: A new form of leisure class? In J. Aroles, F.-X. de Vaujany, & K. Dale (Eds.),
Experiencing the new world of work (pp. 157-177). Cambridge University Press. https://doi.org/10.1017/
9781108865814.011.

Brown, L. (2013). Tourism: A catalyst for existential authenticity. Annals of Tourism Research, 40, 176-190. https://doi.org/
10.1016/j.annals.2012.08.004

Burnett, D. (2002). From Hitler to Hippies: The Volkswagen bus in America (SSRN Scholarly Paper ID 950575). Social
Science Research Network. https://doi.org/10.2139/ssrn.950575

Caldicott, R, Scherrer, P., & Jenkins, J. (2014). Freedom camping in Australia: Current status, key stakeholders and pol-
itical debate. Annals of Leisure Research, 17(4), 417-442. https://doi.org/10.1080/11745398.2014.969751


https://doi.org/10.54499/UIDB/04020/2020
https://doi.org/10.54499/UIDB/04020/2020
http://orcid.org/0000-0002-2568-3720
http://orcid.org/0000-0003-0917-7163
https://doi.org/10.1080/17450101.2012.743702
https://doi.org/10.1017/9781108865814.011
https://doi.org/10.1017/9781108865814.011
https://doi.org/10.1016/j.annals.2012.08.004
https://doi.org/10.1016/j.annals.2012.08.004
https://doi.org/10.2139/ssrn.950575
https://doi.org/10.1080/11745398.2014.969751

14 (&) C.S.MUHSETAL

Caldicott, R. W., Scherrer, P., & Harris, A. (2022). The RV camping framework for understanding modern camping prac-
tices. Tourism Management Perspectives, 43, 100990. https://doi.org/10.1016/j.tmp.2022.100990

Chang, B. (2020, May 12). Camper van conversion companies are seeing a surge in customer interest despite COVID-19
ravaging the travel and transportation industry. Business Insider. https://www.businessinsider.com/camper-van-
conversion-companies-resilience-in-sales-despite-the-coronavirus-2020-5

Chevtaeva, E. (2021). Coworking and coliving: The attraction for digital nomad tourists. In W. Wérnd|, C. Koo, & J. L.
Stienmetz (Eds.), Information and communication technologies in tourism (pp. 202-209). Springer International
Publishing. https://doi.org/10.1007/978-3-030-65785-7_17.

Cohen, E. (1973). Nomads from affluence: Notes on the phenomenon of drifter-tourism. International Journal of
Comparative Sociology, 14(1-2), 89-103. https://doi.org/10.1177/002071527301400107

Cohen, E. (2003). Backpacking: Diversity and change. Journal of Tourism and Cultural Change, 1(2), 95-110. https://doi.
org/10.1080/14766820308668162

Cohen, E., & Cohen, S. A. (2012). Current sociological theories and issues in tourism. Annals of Tourism Research, 39(4),
2177-2202. https://doi.org/10.1016/j.annals.2012.07.009

Cohen, S. A. (2009). The search for “self” for lifestyle travellers [Doctoral dissertation, University of Otagol.

Cohen, S. A. (2010a). Personal identity (de)formation among lifestyle travellers: A double-edged sword. Leisure Studies,
29(3), 289-301. https://doi.org/10.1080/02614360903434100

Cohen, S. A. (2010b). Re-conceptualising lifestyle travellers: Contemporary ‘drifters’. In Beyond Backpacker Tourism, 64—
84. https://doi.org/10.21832/9781845411329-008

Cohen, S. A. (2011). Lifestyle travellers: Backpacking as a way of life. Annals of Tourism Research, 38(4), 1535-1555.
https://doi.org/10.1016/j.annals.2011.02.002

Cohen, S. A., & Gossling, S. (2015). A darker side of hypermobility. Environment and Planning A: Economy and Space, 47(8),
166-1679. https://doi.org/10.1177/0308518X15597124

Cottell, P. (2018). The Portland-raised creator of the #Vanlife phenomenon says you're getting it all wrong. Willamette
Week. https://www.wweek.com/culture/2018/06/26/the-portland-raised-creator-of-the-vanlife-phenomenon-says-
youre-getting-it-all-wrong/

Counts, D. A, & Counts, D. R. (2001). Over the next hill: An ethnography of RVing seniors in North America (2nd ed.).
University of Toronto Press.

D’Andrea, A. (2006). Neo-nomadism: A theory of post-identitarian mobility in the global age. Mobilities, 1, 95-119.
https://doi.org/10.1080/17450100500489148

D’Andrea, A. (2007). Global nomads: Techno and new age as transnational countercultures in Ibiza and Goa. Routledge.

Dayour, F., Kimbu, A. N., & Park, S. (2017). Backpackers: The need for reconceptualisation. Annals of Tourism Research, 66,
191-193. https://doi.org/10.1016/j.annals.2017.06.004

Dolnicar, S., Griin, B., & Leisch, F. (2018). Market segmentation analysis. Understanding it, doing it, and making it useful (1st
ed.). Springer.

Dorn, J. (2015). On the road with the vanlife community: The art of storytelling in the age of Instagram. CMC Senior
Theses. https://scholarship.claremont.edu/cmc_theses/1087

Espiner, N., Stewart, E. J., Fitt, H., Page, S., & Espiner, S. (2021). From tents and maps to vans and apps: Exploring camping
mobilities. Tourism Geographies, 25, 670-689. https://doi.org/10.1080/14616688.2021.1964588

Facebook. (2022). #vanlife groups on Facebook. https://m.facebook.com/search/top/?q=%23vanlife&ref=content_
filter&tsid=0.2708998590754961&source=typeahead

Forrest, S. (Director). (2018). The redlity of #VanLife [Documentary]. Different Media. https://www.imdb.com/title/
1t8408288/

Google. (n.d.). Google search number of vanlife youtube channels. Retrieved January 6, 2023, from https://www.google.
com/search?g=number+of+vanlife+youtube+channels&ei=dBy4Y8EzzKiR1Q-stoOYDg&oqg=number+of+vanlife
+&gs_lcp=Cgxnd3Mtd2I6LXNIcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHA
RDRAzoFCC4QgAQ6CAgUEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCVARCRAjoHCAAQgAQQCjoH
CC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEBO6CAgGhEBYQHNhAdOgCIIRCgARAKSgQIQRgASgQIRhgAUAB
Y1BlgmStoAnABeAKAAewEiAHil5IBDDEUMTAUMS40LjEuMpgBAKABACABAQ&sclient=gws-wiz-serp

Gretzel, U., & Hardy, A. (2015). Pooches on wheels: Overcoming pet-related travel constraints through RVing. In Birds,
beasts and tourists: Human-animal relationships in tourism (pp. 274-287). Channel View Publications. https://doi.
org/10.21832/9781845415051-021

Gretzel, U., & Hardy, A. (2019). #Vanlife: Materiality, makeovers and mobility amongst digital nomads. E-Review of
Tourism Research, 16(2/3), Article 2/3. https://journals.tdl.org/ertr/index.php/ertr/article/view/325

Hannonen, O. (2020). In search of a digital nomad: defining the phenomenon. Information Technology & Tourism, 22(3),
335-353. https://doi.org/10.1007/540558-020-00177-z

Hardy, A., & Gretzel, U. (2008). It’s all about me. Understanding recreational vehicle usage (caravanning) on the Alaska
highway. CAUTHE.

Hardy, A., & Gretzel, U. (2011). Why we travel this way: An exploration into the motivations of recreational vehicle users.
In D. Carson & B. Prideaux (Eds.), Drive tourism: Trends and emerging markets (pp. 194-223). Routledge.


https://doi.org/10.1016/j.tmp.2022.100990
https://www.businessinsider.com/camper-van-conversion-companies-resilience-in-sales-despite-the-coronavirus-2020-5
https://www.businessinsider.com/camper-van-conversion-companies-resilience-in-sales-despite-the-coronavirus-2020-5
https://doi.org/10.1007/978-3-030-65785-7_17
https://doi.org/10.1177/002071527301400107
https://doi.org/10.1080/14766820308668162
https://doi.org/10.1080/14766820308668162
https://doi.org/10.1016/j.annals.2012.07.009
https://doi.org/10.1080/02614360903434100
https://doi.org/10.21832/9781845411329-008
https://doi.org/10.1016/j.annals.2011.02.002
https://doi.org/10.1177/0308518X15597124
https://www.wweek.com/culture/2018/06/26/the-portland-raised-creator-of-the-vanlife-phenomenon-says-youre-getting-it-all-wrong/
https://www.wweek.com/culture/2018/06/26/the-portland-raised-creator-of-the-vanlife-phenomenon-says-youre-getting-it-all-wrong/
https://doi.org/10.1080/17450100500489148
https://doi.org/10.1016/j.annals.2017.06.004
https://scholarship.claremont.edu/cmc_theses/1087
https://doi.org/10.1080/14616688.2021.1964588
https://m.facebook.com/search/top/?q=%23vanlife%26ref=content_filter%26tsid=0.2708998590754961%26source=typeahead
https://m.facebook.com/search/top/?q=%23vanlife%26ref=content_filter%26tsid=0.2708998590754961%26source=typeahead
https://www.imdb.com/title/tt8408288/
https://www.imdb.com/title/tt8408288/
https://www.google.com/search?q=number+of+vanlife+youtube+channels%26ei=dBy4Y8EzzKiR1Q-stoOYDg%26oq=number+of+vanlife+%26gs_lcp=Cgxnd3Mtd2l6LXNlcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHARDRAzoFCC4QgAQ6CAguEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCvARCRAjoHCAAQgAQQCjoHCC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEB06CAghEBYQHhAdOgcIIRCgARAKSgQIQRgASgQIRhgAUABY1BlgmStoAnABeAKAAewEiAHiI5IBDDEuMTAuMS40LjEuMpgBAKABAcABAQ%26sclient=gws-wiz-serp
https://www.google.com/search?q=number+of+vanlife+youtube+channels%26ei=dBy4Y8EzzKiR1Q-stoOYDg%26oq=number+of+vanlife+%26gs_lcp=Cgxnd3Mtd2l6LXNlcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHARDRAzoFCC4QgAQ6CAguEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCvARCRAjoHCAAQgAQQCjoHCC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEB06CAghEBYQHhAdOgcIIRCgARAKSgQIQRgASgQIRhgAUABY1BlgmStoAnABeAKAAewEiAHiI5IBDDEuMTAuMS40LjEuMpgBAKABAcABAQ%26sclient=gws-wiz-serp
https://www.google.com/search?q=number+of+vanlife+youtube+channels%26ei=dBy4Y8EzzKiR1Q-stoOYDg%26oq=number+of+vanlife+%26gs_lcp=Cgxnd3Mtd2l6LXNlcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHARDRAzoFCC4QgAQ6CAguEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCvARCRAjoHCAAQgAQQCjoHCC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEB06CAghEBYQHhAdOgcIIRCgARAKSgQIQRgASgQIRhgAUABY1BlgmStoAnABeAKAAewEiAHiI5IBDDEuMTAuMS40LjEuMpgBAKABAcABAQ%26sclient=gws-wiz-serp
https://www.google.com/search?q=number+of+vanlife+youtube+channels%26ei=dBy4Y8EzzKiR1Q-stoOYDg%26oq=number+of+vanlife+%26gs_lcp=Cgxnd3Mtd2l6LXNlcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHARDRAzoFCC4QgAQ6CAguEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCvARCRAjoHCAAQgAQQCjoHCC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEB06CAghEBYQHhAdOgcIIRCgARAKSgQIQRgASgQIRhgAUABY1BlgmStoAnABeAKAAewEiAHiI5IBDDEuMTAuMS40LjEuMpgBAKABAcABAQ%26sclient=gws-wiz-serp
https://www.google.com/search?q=number+of+vanlife+youtube+channels%26ei=dBy4Y8EzzKiR1Q-stoOYDg%26oq=number+of+vanlife+%26gs_lcp=Cgxnd3Mtd2l6LXNlcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHARDRAzoFCC4QgAQ6CAguEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCvARCRAjoHCAAQgAQQCjoHCC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEB06CAghEBYQHhAdOgcIIRCgARAKSgQIQRgASgQIRhgAUABY1BlgmStoAnABeAKAAewEiAHiI5IBDDEuMTAuMS40LjEuMpgBAKABAcABAQ%26sclient=gws-wiz-serp
https://www.google.com/search?q=number+of+vanlife+youtube+channels%26ei=dBy4Y8EzzKiR1Q-stoOYDg%26oq=number+of+vanlife+%26gs_lcp=Cgxnd3Mtd2l6LXNlcnAQARgBMgUIIRCgATIFCCEQoAEyBQghEKABOgQIABBDOgQILhBDOgsILhCABBDHARDRAzoFCC4QgAQ6CAguEIAEENQCOgUIABCRAjoFCC4QkQI6BQgAEIAEOgsILhDHARCvARCRAjoHCAAQgAQQCjoHCC4QgAQQCjoKCC4QgAQQ1AIQCjoLCCEQFhAeEPEEEB06CAghEBYQHhAdOgcIIRCgARAKSgQIQRgASgQIRhgAUABY1BlgmStoAnABeAKAAewEiAHiI5IBDDEuMTAuMS40LjEuMpgBAKABAcABAQ%26sclient=gws-wiz-serp
https://doi.org/10.21832/9781845415051-021
https://doi.org/10.21832/9781845415051-021
https://journals.tdl.org/ertr/index.php/ertr/article/view/325
https://doi.org/10.1007/s40558-020-00177-z

CURRENT ISSUES IN TOURISM 15

Hardy, A., Gretzel, U., & Hanson, D. (2013). Travelling neo-tribes: Conceptualising recreational vehicle users. Journal of
Tourism and Cultural Change, 11(1-2), 48-60. https://doi.org/10.1080/14766825.2013.783584

Hardy, A., Hanson, D., & Gretzel, U. (2012). Online representations of RVing neo-tribes in the USA and Australia. Journal of
Tourism and Cultural Change, 10(3), 219-232. https://doi.org/10.1080/14766825.2012.667415

Hardy, A., & Kirkpatrick, J. B. (2017). Exploring the attitudes and behaviours of recreational vehicle users. Journal of
Outdoor Recreation and Tourism, 18, 100-104. https://doi.org/10.1016/j.jort.2017.03.002

Haun, M. (2020, December 4). Van Lifers report broken windows and rising tension as locals take action against illegal
camping | Atlas Lisboa [Altas Lisboal. https://www.atlaslisboa.com/van-lifers-report-conflict-with-locals-over-illegal-
camping/

Hensellek, S., & Puchala, N. (2021). The emergence of the digital nomad: A review and analysis of the opportunities and
risks of digital nomadism. In M. Orel, O. Dvoulety, & V. Ratten (Eds.), The flexible workplace: Coworking and other
modern workplace transformations (pp. 195-214). Springer International Publishing. https://doi.org/10.1007/978-3-
030-62167-4_11

Instagram. (2022). #vanlife mentions on Instagram. https://www.instagram.com/explore/tags/vanlife/

Jarrahi, M. H,, Philips, G., Sutherland, W., Sawyer, S., & Erickson, I. (2019). Personalization of knowledge, personal knowl-
edge ecology, and digital nomadism. Journal of the Association for Information Science and Technology, 70(4), 313-
324. https://doi.org/10.1002/asi.24134

Jobes, P. C. (1984). Old timers and new mobile lifestyles. Annals of Tourism Research, 11(2), 181-198. https://doi.org/10.
1016/0160-7383(84)90069-0

Kannisto, E. (2014). Global nomads: Challenges of mobility in the sedentary world [Doctoral dissertation, Tilburg
University]. https://research.tilourguniversity.edu/en/publications/global-nomads-challenges-of-mobility-in-the-
sedentary-world

Kong, D., Schlagwein, D., & Cecez-Kecmanovic, D. (2019). Issues in digital nomad-corporate work: An institutional theory.
0-8. https://aisel.aisnet.org/ecis2019_rp/98/

Korpela, M. (2020). Searching for a countercultural life abroad: Neo-nomadism, lifestyle mobility or Bohemian lifestyle
migration? Journal of Ethnic and Migration Studies, 46(15), 3352-3369. https://doi.org/10.1080/1369183X.2019.
1569505

Larsen, S., @gaard, T., & Brun, W. (2011). Backpackers and mainstreamers: Realities and myths. Annals of Tourism
Research, 38(2), 690-707. https://doi.org/10.1016/j.annals.2011.01.003

Loryn, B. (2021). Not necessarily a place: How mobile transnational online workers (digital nomads) construct and
experience ‘home’. Global Networks, 22, 103-118. https://doi.org/10.1111/glob.12333

Makimoto, T., & Manners, D. (1997). Digital nomad. Wiley.

Maoz, D. (2007). Backpackers’ motivations the role of culture and nationality. Annals of Tourism Research, 34(1), 122-140.
https://doi.org/10.1016/j.annals.2006.07.008

Maoz, D., & Bekerman, Z. (2010). Searching for Jewish Answers in Indian resorts: The Postmodern traveler. Annals of
Tourism Research, 37(2), 423-439. https://doi.org/10.1016/j.annals.2009.10.015

Mavric, M., & Urry, J. (2009). The SAGE handbook of tourism studies (pp. 645-657). SAGE Publications Ltd.

McKinnell, J. (2008). That's not a van, it's my apartment. Maclean’s, 121(34).

Mohabeer, R. (2021). Visual reciprocity and #vanlife in the visual commons: Vancouver Island is a VW bus. Visual Studies,
38, 500-511. https://doi.org/10.1080/1472586X.2021.1975499

Moore, K. (2022, January 12). Top 10 reasons why people quit Van life. Parked in Paradise. https://www.parkedinparadise.
com/quit-van-life/

Moscardo, G. (2012). Exploring social representations of tourism. Analysing drawings of tourism. In C. H. C. Hsu & W. C.
Gartner, (Eds.), The Routledge handbook of tourism research (pp. 231-248). Routledge Handbooks. Taylor & Francis.

Mouratidis, G. (2018). Digital nomadism: Travel, remote work and alternative lifestyles. Lund University. https://www.
academia.edu/36836007/Digital_Nomadism_Travel_Remote_Work_and_Alternative_Lifestyles

Mundet, L., Grijalvo, M., & Marin, J. (2023). Are camper travel lovers the New wave of tourism? A growing trend for des-
tinations. International Journal of Hospitality & Tourism Administration, 0(0), 1-22. https://doi.org/10.1080/15256480.
2023.2175290

Nash, C., Jarrahi, M. H., Sutherland, W., & Phillips, G. (2018). Digital nomads beyond the buzzword: Defining digital
nomadic work and use of digital technologies. Lecture Notes in Computer Science, iConference 2018.

Nash, D. (2001). On travelers, ethnographers and tourists. Annals of Tourism Research, 28(2), 493-496. https://doi.org/10.
1016/50160-7383(00)00053-0

Naz, A. (2016). Interactive living space design for neo-nomads: Anticipation through spatial articulation. Cognitive
Systems Monographs, 29, 393-403. https://doi.org/10.1007/978-3-319-22599-9_23

Newlands, K. (2004). Setting out on the road less travelled: A study of backpacker travel in New Zealand. In G. Richards &
J. Wilson (Eds.), The global nomad: Backpacker travel in theory and practice (pp. 217-236). Channel View Publications.

Niggel, C., & Benson, A. (2007). Exploring the motivations of backpackers: The case of South Africa. In Backpacker
Tourism, 144-156. https://doi.org/10.21832/9781845410797-013

Noy, C., & Cohen, E. (2005). Introduction backpacking as a rite of passage in Israel. In Israel backpackers and their society:
A view from afar (pp. 1-43). State University of New York. https://sunypress.edu/Books/I/Israeli-Backpackers


https://doi.org/10.1080/14766825.2013.783584
https://doi.org/10.1080/14766825.2012.667415
https://doi.org/10.1016/j.jort.2017.03.002
https://www.atlaslisboa.com/van-lifers-report-conflict-with-locals-over-illegal-camping/
https://www.atlaslisboa.com/van-lifers-report-conflict-with-locals-over-illegal-camping/
https://doi.org/10.1007/978-3-030-62167-4_11
https://doi.org/10.1007/978-3-030-62167-4_11
https://www.instagram.com/explore/tags/vanlife/
https://doi.org/10.1002/asi.24134
https://doi.org/10.1016/0160-7383(84)90069-0
https://doi.org/10.1016/0160-7383(84)90069-0
https://research.tilburguniversity.edu/en/publications/global-nomads-challenges-of-mobility-in-the-sedentary-world
https://research.tilburguniversity.edu/en/publications/global-nomads-challenges-of-mobility-in-the-sedentary-world
https://aisel.aisnet.org/ecis2019_rp/98/
https://doi.org/10.1080/1369183X.2019.1569505
https://doi.org/10.1080/1369183X.2019.1569505
https://doi.org/10.1016/j.annals.2011.01.003
https://doi.org/10.1111/glob.12333
https://doi.org/10.1016/j.annals.2006.07.008
https://doi.org/10.1016/j.annals.2009.10.015
https://doi.org/10.1080/1472586X.2021.1975499
https://www.parkedinparadise.com/quit-van-life/
https://www.parkedinparadise.com/quit-van-life/
https://www.academia.edu/36836007/Digital_Nomadism_Travel_Remote_Work_and_Alternative_Lifestyles
https://www.academia.edu/36836007/Digital_Nomadism_Travel_Remote_Work_and_Alternative_Lifestyles
https://doi.org/10.1080/15256480.2023.2175290
https://doi.org/10.1080/15256480.2023.2175290
https://doi.org/10.1016/S0160-7383(00)00053-0
https://doi.org/10.1016/S0160-7383(00)00053-0
https://doi.org/10.1007/978-3-319-22599-9_23
https://doi.org/10.21832/9781845410797-013
https://sunypress.edu/Books/I/Israeli-Backpackers

16 (&) C.S.MUHSETAL.

Olito, F. (2021, February 1). Social media makes living in a camper van look like the simple life. The reality is a lot more
complicated. Insider. https://www.insider.com/reality-of-van-life-movement-2021-1

Onyx, J., & Leonard, R. (2005). Australian grey nomads and American snowbirds: Similarities and differences. Journal of
Tourism Studies, 16(1). https://researchdirect-dev.westernsydney.edu.au/islandora/object/uws%3A1246/

O'Reilly, C. C. (2006). From drifter to gap year tourist: Mainstreaming backpacker travel. Annals of Tourism Research, 33(4),
998-1017. https://doi.org/10.1016/j.annals.2006.04.002

O'Reilly, K. (2002). Britain in Europe/The British in Spain. Exploring Britains changing relationship to the other through
the attitudes of its emigrants. Nations and Nationalism, 8(2), 179-193. https://doi.org/10.1111/1469-8219.00045

Orel, M. (2019). Coworking environments and digital nomadism: Balancing work and leisure whilst on the move. World
Leisure Journal, 61(3), 215-227. https://doi.org/10.1080/16078055.2019.1639275

Paris, C. M. (2012). Flashpackers: An emerging Sub-culture? Annals of Tourism Research, 39(2), 1094-1115. https://doi.
org/10.1016/j.annals.2011.12.001

Paris, C. M., & Teye, V. (2010). Backpacker motivations: A travel career approach. Journal of Hospitality Marketing &
Management, 19(3), 244-259. https://doi.org/10.1080/19368621003591350

Pearce, P. (2007). Sustainability research and backpacker studies: Intersections and mutual insights. In Backpacker
tourism: Concepts and profiles (pp. 38-53). Channel View Publications. https://doi.org/10.21832/9781845410797-007

Petersen, M. G., Lynggaard, A. B., Krogh, P. G., & Winther, I. W. (2010). Tactics for homing in mobile life: A fieldwalk study
of extremely mobile people. Proceedings of the 12th International Conference on Human Computer Interaction with
Mobile Devices and Services, 265-274. https://doi.org/10.1145/1851600.1851646

Poulson, L. (2021). | failed at van life after a month. Here are 6 of the worst mistakes | made. Insider. https://www.insider.
com/why-i-quit-van-life-after-a-month-2021-8

Prester, J., Cecez-Kecmanovic, D., & Schlagwein, D. (2019). Becoming a digital nomad: Identity emergence in the flow of
practice. ICIS 2019 Proceedings. https://aisel.aisnet.org/icis2019/future_of_work/future_work/5

Redshaw, S. (2017). Chapter 6: Mobile my spaces: Home in cars, working vehicles and contrasting dwelling for backpack-
ers in campervans and homeless car sleepers. In Re-Imagining Home in the 21st Century (pp. 87-101). Elgar. https://
doi.org/10.4337/9781786432933

Reichenberger, I. (2018). Digital nomads — a quest for holistic freedom in work and leisure. Annals of Leisure Research, 21
(3), 364-380. https://doi.org/10.1080/11745398.2017.1358098

Richards, G., & Wilson, J. (2004). The global nomad: Motivations and behaviour of independent travellers worldwide. In
G. Richards & J. Wilson (Eds.), The global nomad (pp. 14-42). Channel View Publications. http://www.scopus.com/
inward/record.url?eid=2-52.0-84948992105&partnerD=MN8TOARS

Richards, G., & Wilson, S. (2003). Today’s youth travellers: Tomorrow’s global nomads. New horizons in independent youth
and student travel [A report for the International Student Travel Confederation (ISTC) and the Association of Tourism
and Leisure Education (ATLAS)]. International Student Travel Confederation (ISTC). http://www.atlas-euro.org/pages/
pdf/FINAL_Full_Report.pdf

Riley, P. J. (1988). Road culture of international long-term budget travelers. Annals of Tourism Research, 15(3), 313-328.
https://doi.org/10.1016/0160-7383(88)90025-4

Rizvi, A. H., Morayko, K., Hancock, M., & Song, A. (2021). Provocations from #vanlife: Investigating life and work in a com-
munity extensively using technology not designed for them. Proceedings of the 2021 CHI Conference on Human
Factors in Computing Systems, 1-16. https://doi.org/10.1145/3411764.3445393

Schlagwein, D. (2018, December 13). The history of digital nomadism. International Workshop on the Changing Nature of
Work (CNOW), San Francisco.

Sheller, M., & Urry, J. (2006). The new mobilities paradigm. Environment and Planning A: Economy and Space, 38(2), 0207~
226. https://doi.org/10.1068/a37268

Shirazi, B. A. K. (2015). Integrative research: Integral epistemology and integrative methodology. Integral Review, 11(1),
17-27.

Simpson, K. (2005). Dropping out or signing up? The professionalisation of youth travel. Antipode, 37(3), 447-469.
https://doi.org/10.1111/j.0066-4812.2005.00506.x

Smith, E. G. (2020). Van Life: A creative exploration of contemporary nomadism [Bachelor Thesis]. University of Texas
Austin.

Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal of Business
Research, 104, 333-339. https://doi.org/10.1016/j.jbusres.2019.07.039

Serensen, A. (2003). Backpacker ethnography. Annals of Tourism Research, 30(4), 847-867. https://doi.org/10.1016/
S0160-7383(03)00063-X

Stumpf, T., Califf, C.,, & Lancaster, J. (2022). Digital nomad entrepreneurship and lifestyle design: A process theory. https://
doi.org/10.24251/HICSS.2022.634

Thomas, P., & Nieuwerburgh, C. (2022). The lived experience of long-term overland travel. Annals of Tourism Research
Empirical Insights, 3(1), 100040. https://doi.org/10.1016/j.annale.2022.100040

Thompson, B. Y. (2018). Digital nomads: Employment in the online gig economy. Journal of Culture, Politics and
Innovation, 1, 1-26.


https://www.insider.com/reality-of-van-life-movement-2021-1
https://researchdirect-dev.westernsydney.edu.au/islandora/object/uws%3A1246/
https://doi.org/10.1016/j.annals.2006.04.002
https://doi.org/10.1111/1469-8219.00045
https://doi.org/10.1080/16078055.2019.1639275
https://doi.org/10.1016/j.annals.2011.12.001
https://doi.org/10.1016/j.annals.2011.12.001
https://doi.org/10.1080/19368621003591350
https://doi.org/10.21832/9781845410797-007
https://doi.org/10.1145/1851600.1851646
https://www.insider.com/why-i-quit-van-life-after-a-month-2021-8
https://www.insider.com/why-i-quit-van-life-after-a-month-2021-8
https://aisel.aisnet.org/icis2019/future_of_work/future_work/5
https://doi.org/10.4337/9781786432933
https://doi.org/10.4337/9781786432933
https://doi.org/10.1080/11745398.2017.1358098
http://www.scopus.com/inward/record.url?eid=2-s2.0-84948992105%26partnerID=MN8TOARS
http://www.scopus.com/inward/record.url?eid=2-s2.0-84948992105%26partnerID=MN8TOARS
http://www.atlas-euro.org/pages/pdf/FINAL_Full_Report.pdf
http://www.atlas-euro.org/pages/pdf/FINAL_Full_Report.pdf
https://doi.org/10.1016/0160-7383(88)90025-4
https://doi.org/10.1145/3411764.3445393
https://doi.org/10.1068/a37268
https://doi.org/10.1111/j.0066-4812.2005.00506.x
https://doi.org/10.1016/j.jbusres.2019.07.039
https://doi.org/10.1016/S0160-7383(03)00063-X
https://doi.org/10.1016/S0160-7383(03)00063-X
https://doi.org/10.24251/HICSS.2022.634
https://doi.org/10.24251/HICSS.2022.634
https://doi.org/10.1016/j.annale.2022.100040

CURRENT ISSUES IN TOURISM 17

Trujillo, S. (2021, February 4). Off-road, off-grid: The modern nomads wandering America’s back country. The Guardian.
https://www.theguardian.com/lifeandstyle/2021/feb/04/modern-nomads-nomadland-van-life-us-public-lands

Uriely, N., Yonay, Y., & Simchai, D. (2002). Backpacking experiences: A type and form analysis. Annals of Tourism Research,
29(2), 520-538. https://doi.org/10.1016/50160-7383(01)00075-5

Vogt, J. W. (1976). Wandering: Youth and travel behavior. Annals of Tourism Research, 4(1), 25-41. https://doi.org/10.
1016/0160-7383(76)90051-7

Walpersberger, T., & Gretzel, U. (2023). lllusion of inclusion: #BlackVanlife as counter-storytelling. Tourism Geographies, 0,
1-19. https://doi.org/10.1080/14616688.2023.2291701

Wang, B., Schlagwein, D., Cecez-Kecmanovic, D., & Cahalane, M. (2018). Digital work and high-tech wanderers: Three
theoretical framings and a research agenda for digital nomadism. https://doi.org/10.5130/acis2018.bl

Wang, B., Schlagwein, D., Cecez-Kecmanovic, D., & Cahalane, M. (2019, December 15). Digital nomadism and the market
economy: Resistance and compliance. Fortieth International Conference on Information Systems, Munich 2019, Munich,
Germany.

Wang, N. (1999). Rethinking authenticity in tourism experience. Annals of Tourism Research, 26(2), 349-370. https://doi.
org/10.1016/50160-7383(98)00103-0

Warkentin, T. (2020). Vanlife: How outdoor tourism perpetuates Squamish’s housing crisis. Momenta, 6(1), 21-26.

Wegerer, P. (2021). Doing VanlLife: A social practices perspective on traveling with a camper van. In T. W. Bradford, A
Keinan, & M. M. Thompson (Eds.), Advances in consumer research (pp. 51-54). Association for Consumer Research
(U.S.).
Welk, P. (2004). The beaten track: Anti-tourism as an element of backpacker identity construction. In G. Richard & J.
Wilson (Eds.), The global nomad: Backpacker travel in theory and practice (pp. 77-91). Channel View Publications.
White, N. R., & White, P. B. (2007). Home and away: Tourists in a connected world. Annals of Tourism Research, 34(1), 88—
104. https://doi.org/10.1016/j.annals.2006.07.001

Wilson, J., & Richards, G. (2008). Suspending reality: An exploration of enclaves and the backpacker experience. Current
Issues in Tourism, 11(2), 187-202. https://doi.org/10.2167/cit371.0

Wilson, S., & Hannam, K. (2017). The frictions of slow tourism mobilities: Conceptualising campervan travel. Annals of
Tourism Research, 67, 25-36. https://doi.org/10.1016/j.annals.2017.07.021

Zafiroglu, A., & Chang, M. (2007). Digital homes on wheels: Designing for the unimagined home. Personal and Ubiquitous
Computing, 11(5), 395-402. https://doi.org/10.1007/s00779-006-0074-7


https://www.theguardian.com/lifeandstyle/2021/feb/04/modern-nomads-nomadland-van-life-us-public-lands
https://doi.org/10.1016/S0160-7383(01)00075-5
https://doi.org/10.1016/0160-7383(76)90051-7
https://doi.org/10.1016/0160-7383(76)90051-7
https://doi.org/10.1080/14616688.2023.2291701
https://doi.org/10.5130/acis2018.bl
https://doi.org/10.1016/S0160-7383(98)00103-0
https://doi.org/10.1016/S0160-7383(98)00103-0
https://doi.org/10.1016/j.annals.2006.07.001
https://doi.org/10.2167/cit371.0
https://doi.org/10.1016/j.annals.2017.07.021
https://doi.org/10.1007/s00779-006-0074-7

18 C.S. MUHS ET AL.

V/N

(¥L0T ‘aunjsi3
19 UOSISpUY) suofieu padojanag

(#7102 ‘supisi3
3 UOSIapUY) SOE-S0T Al4e]

(110t

‘uUsyo) "y 'S) buljleAesl SnUUOD

0} U3XeLdpUN dJe sqof J0y-pe se
pamojjo} suolssajoid dyads oN

(9007 “AlI12Y,0) epeue) pue

|9elS| ‘pue|eaz MIN ‘BdLY YInos

‘eljesisny pue (eIABUIPUEDS

pue puejaJ| ‘yn) adoin3

UIBYLION PUB UJ31SIA\ WOy
SSejd a|ppIw 3)ym 3yl 01 buojag

(£00T ‘zoe)

edLAWY YLON pue puejesz
MIN ‘eljensny ‘adoin3 uialsspm

(€00T ‘uos|im

13 SPARYDIY /00T ‘924e3d) 92169p

e Buluielqo Iayye 1o 3Iym
Buijjaney sazenpesb 1o syusapnis

(0L0Z ‘@431 78 sued)

3JI| ul J31ped sduy bupjerspun

3]Iym 1uasaid jou yiom

10 Ajiwey 01 aNp SjulRIISUOD

Wi uqIyxa (10T ‘oisiuuey)

sippedydeg Ajap|e Jo pabe
-3|ppIw Jo J3quinu buiseanul uy

(500 ‘uosdwis ‘0107 ‘uewnasiag

13 Zoe|\) 341 ul seyd |euonisues)

e Jo Ued se wnuoleiow e uo
s3s1Noy 136pnq ‘BunoA AjpAneay

0s|e INg J0}e3ID JUIIUOD
pue “4adojansq “4swweibold
‘(810 “Ie 1 buep g ‘810¢
‘uosdwoy] ‘170z ‘ejeydnd

18 }9||9SUBH) spom [enbiq,
“(610C
‘ApieH 3 [92331D) As13 eIA b9
‘spoob pajeasd-sulyo Jaylo
pue Yyeid ||3s 03 saibojouyday

pue $3JIAISS BUIJUO ISN SWIOS

(8107 “13619quaydIaYy)
sinauaidaliua pue sidue|aaiy

(0707 ‘uauouuey)
suolleu pazijeusnpu

(6102 ‘1910) (sieaksy
-0¢ "xoidde) sdnoib abe-bupjiop

(810 “19b13quaydiay)
sjeuoissajoid buno)

(1Z0Z “[e 13 1Az1Y) 301119y
(LZ0T “[e 13 1AZ1Y)
$J99Jed WislNo} |euoljeulaiul
(LLOZ ‘97219 B pue 3injudApe Jo

ApJeH ‘€107 “|e 19 ApleH) s9a1139Y oM dipewou Jo -b1b ~|eubiq uopednidQ

(110T ‘973219 13 ApueH) Buisu
s| suonelauab Jabunok buowe
diyssaumo ybnoys ‘ssepd s|ppiw
ay3 01 buibuojaq siawooq
Aqeq ase sisuonideld jo
fuofew ay) ‘eduaWY WISYLON U]
‘K]oA1d3dsal ‘ediawy
UJISYLION PUE eljeisny ul [9Ae))
AY ul buibebus ajdoad 1apjo
jo dnoibgns e ase (og jo abe
9y} Jano 3doad)(500z ‘pieuoa
13 xAuQ) spagmous Jo (1102
‘|9z3315) 1 ApieH) spewopN A3

(610
‘ApieH 13 [9Z131D) sajew
ssejd-9|pplw-1addn ayym

Aq pajeuiwop Ajjeuoiypel| uibuQ jo A13unod

(1107 ‘373219 3 ApieH (60T ‘ApJeH %8 [923319 ‘2007

‘€107 “[e 19 ApJeH) sdnoib abe ||y ‘nauing) sdnoib abe |je ssoiy aby

HEIELCIEIEVS Iy |

Jaydedydeg

spewou |eubiqg

SNIAY djljuep

'sa1b0jodAy [anesy ajiqowsadAy Jo djyoid ‘LY djqeL

xipuaddy



CURRENT ISSUES IN TOURISM 19

(panunuoD)

(1102
‘|973919) 1§ ApJeH) SIUBWUOIIAUD
wejun ul burjjaAesl 3jiym
,dwoy, jo buijaay e sapiroid AY

(¥00T ‘spuB|MaN) Spualy Yyim

3w} pue ‘uonexejas ‘Al|iqeId0s
d|qisuodsas ‘abuajjeyd edisAyd

(¥00z

‘Uos|IM 73 SpieyPlY) uoleunsIp (Lot (110T ‘1923319 18 ApueH)

3y} 0} uonNqlIUOd pue “19619quaydIay) slenpiaipul  ANjIqIXaly pue (5007 ‘pleuod
‘A|1qe1D0S ‘uoriexe(al ‘@ualadxg  pue sallAlde ‘sadejd mau a10jdx] XAUQ) WOpadJy Joj pasu Ay} |Y|n4

(¢10T "opaedso)

(610 ‘1240) bujuesw puiy

(£00 "e21puy,q)
siauopdeid Jabunok
03 9|qedijdde £jjeadsa Bujuies| pue jJusawanalyde
uayo si A}3uapi s,2Uo0 ‘SIAI}OW |B[D0S ‘Uol}de
pue J|9S3Uo wlojsuel} 0} wiy pue A}2A0N ‘@dusnsdxs dnuayiny
(L10T ‘U3yo) 'y °S)
S9JUIAXD WISUNO)Y
pooyp|iyd ui papunoib
UONBALIOW [9ABJY [BIU]|

(LZ0Z ‘eA3RIASYD) JUBWIYINY
-Jj3s pue (8107 1961aquaydIay) (L00Z ‘s3unod
JUSWAO[IASP-43S ANSING g SIUNOD) SAIRUID}[E JUSWINDY

(€00 "uasua.as 1100T ‘YseN '
‘£00T ‘ZOBW ‘1 10T 'U3Y0) 'Y °S)
sdnoib Buowe Alea saanopy

(810 “19b19quaydIRY) (510T ‘Apaey 1 [923310)
WIOpP33J) [BUOISSDJ0.d  19d $,9U0 YUM [9ABI} 0} WOPII

(610T “e 39

buep *g ‘810z “49b1aquaydisy

‘80T “|e 13 YseN D

‘LT0T BeydNnd 1 %3||9SUSH)

UASIXd bupjiom juspuadap
-uonedo| ‘leuonipes) e adedsy

(5007 ‘p1euoa g xAuQ
‘LLOT ‘3319 13 ApIeH {100T
's3unoj B syunod) 9y swoy (200 ‘mauing) 3k>
9U1IN0J JO SjulesIsuod adedsy  puads-pue-3Jom 3y Jo uolddfay
(6107 “[e 12 buep
'g) sJuabe IJIAISS JSWOoISND pue
‘sioje|suel} ‘siaubisap diydelb
/@M SB UdNS seale pasueApe
A|jed160j0uyd3} Ul suoIssaj0id
(810 “|e 1®
yseN) Bunjnsuod ssauisnq
10 [epUBUY pUB 43N NOA
‘bunayew |enbip ‘siorejsuesy
‘ubisap 1ydesb ‘buibboiq

(€007 ‘uasua1gs
*£00T ‘ZOB ‘€00T ‘U3yoD)
abessed Jo oy pasodwi-j|as

loyd
|9Ae4] 1depy 0] suoneanow

UBA JI3Y] OJUl SA0W
03} WOS 13| SN dY3 Ul
SIsUD [epueuy 3y Aq
pasned ssaussajawoy
se ‘(pooisiapun
194 jou) uoibal 1o
£13unod J4ad Jayip Aey
(110T "'uayo) 'y °s)
afisay| Jo
uoIINdAXa buinuiuod
pue jeniul ayy
10} s15Aje1ed ag ued
‘fouapuadap bnip
1o syuased jo dI0AIp
ay3 ‘uondnisip
13318 ‘sdiysuone[as
pajie} se yons ‘sasu)



20 C.S. MUHS ET AL.

(8107 “13613quayIay)
Kj910Wa1 Bupyiom
3Iym pliom ayy buijnes
pue 3duapIsas Jusuewdd
ou buirey 0} suonedxo|
buifiea uj yiom [eubip
buifofus Inq paseq-awoy

e buiney wouy sbues salobaze)
(610 " 19 Iyeuier) uoneunsap
1X3U 3y} Je BulaLe 310§3q
SUOIIDBUUOD 10) SMO|[e pue
SSUI|UO| S9seS ANUNWWOd

3y} yum Buppomiau auluQ
(610T " 19 J91531d)

Bupieys |epos pue Aypoidpay
(610T “|e 13

131591d) diyssaquisw jo buiea4
(8107 e 32 buep
‘spaeydly @ uos|ip) sdnosb  ‘zzoz “1e 19 Jdwns ‘810z “|e 19
Bupedydeg buowe ssauanbiun yseN) AHunwiwod 3y} yum

ulelulew 03 ¥3ds S|enplAlpu]  Huleys uorewloul dUIKPO B -UQ

(zooz

“le 19 AjduN) (paAjoaul buluueld
JO |9A9] pue ssauuado) [aAel)
SpIeMo} apnyilie 3yl pue [aAel}
JO 9pOW pue Wi} [dAe1} Se ydNs
saInquie pajejdl-wioy Aq yids

paynuapi sdnoib-qns oN  3q 03 pairsabbns ase sdnoibgng

(8861 ‘A3|1y) uonewuoyul Jo

uo buissed pue uonedUNWWOD
‘U0I1DLIBIUI BSUBIU|

(8002

(710T ‘aupjsi3 3 uosiapuy)
(Buynsyno) 10 s|91soy)
sadeds uoljepoWWodde
BIA UOIDRIDIUI [BIDOS pue
elpaw |eos Aq pauoddns
sI9||aAe1} buowe SyI0MIdN

(200 "uosuag
18 [966IN) spusy yum awiy
poob e aney pue abpajmouy
$,9U0 uapeoiq ‘aunnoi Ajiep (#10Z ‘aupjsi3
wouy adedsa ‘sade|d MU JAA0DSIQ 73 UOSIDPUY) UOIIRLIOJSURI) %99S

(€107 “|e 18
ApJeH) ,2udds, e se punosbdwed
9Y3 JO 3sN Y1 pue JNOIARYSQ
J0 sjenyu ‘uobuef [9Aea} ‘Aljiqow
113y} ybnoiyy paziubodal
S9C1U}-09U JO SHel} SUGIYXd BuIpy
(r861
‘sagor) Jayjoue suo yoddns
pUB SSIUNWIWOD WI0J SISAY
(€107 “|e 33 ApieH)
sI3ueAesed pue ‘syuspuadapul
‘SIaW-||ny ‘spewon Aa19
‘Spaigmous ‘saljiwey apnpoul
paynuap! syuswbas Jasn AY
(€10C
“le 33 ApJeH) sainieay unsIp
YUM S3GLIGNS JO SISISU0D
1nq dnoib snousbowoy e 10N

(6107 "Ap1eH

3 973210 '700T ‘WAUINg)
pasn spueiq pue s3dIYaA
3y} uo paseq Ayunwwod
9yl ulyum paubisse aq

Kew saqul pue sainynd-gqng  syuawbas Ayunwwod)

(z10T “Ie 32 ApaeH) Ainuapl
Jo 3suas buouis e sisuonideld
sanlb dnoub e uy Buyjeaes)
(€102 “|e 13 ApieH) Aiejngedon
9leAud pue sjeny paleys pue ‘siauonnoeld 3yl
(€107 “|e 10 Ap1eH)  uea buowe aiel aJe sdnjdaw
diysmo||a4 Jo Bul|9a) 9SUSIU| SUIPO Pue SIUSAS AUNWWO)
(LT0T “[e 19 1AZ1Y)
sdnjaaw ajljuep uosiad
-u pue sdnoub yoogade
eln sbupayieb suluQ uoldeISu| AUNWwWo)
(¥00T "UOS|IM B SpIeYdIY)
sauo bujuinial ueyy
s19ydedydeg pasususdxaul
10} SSAI}OW [221314D dIow
3J4e yimolb [e1os R [euUOSIdd

(6107 "ApIeH % [923910)
wieas [e)bIp 3yl ulyum
sAeis Ajurew abueydxa

(1107 ‘Pz3210 B Apley
‘€10T “[e 33 Apaep) [enos A|ybiH

(€10T “|e 39 ApaeH)
sdnoib ur Buijjanesy siapy
10} buijaay A1a4es pue diysmoja4

SEIENIMETEVSECT Y| Jaydedydeg spewou |eubiqg

SNIAY Sjl|uep

"panunuo) ‘LY 3|qel



CURRENT ISSUES IN TOURISM 21

(panupuo))

(6002 ‘U3yod 'y °S)

PaMSIA SUOIeUNSP 18 3|

Jo Aem J19y) pue Ayunwwod
|ed0] ay1 yum abebus 01 sya95

(00T ‘uayod
13 AON) Sa131|128} IS1IN0Y PIOAY
(110T ‘uayod 'y °S) |eap!
pauleyie Aja1el e sem uonedo|
awoy paxy e ul buikels
Jey} pazijeulaul 0s dwedaq
191} 91A1531| Jo AjIqowsadAH

(L10T ‘'usyo) °y °S) aj|
J0 Kem e se wispno} Jaxedsoeg

PauUMO 3PIY3A ON

P3UMO 3PIIYSA ON

‘6107 “e 19 Buoy) sququry Jo

suolepowwodde HulAljod pue

sadeds buiyiomod Jo Awouods
Buuieys uo Ajai Ajuewid

(8102

“19biaquaydiay ‘1zoz ‘eleydnd

(9002 “Aj1194.0) %8 3}3]|9suaH) sajAisay pewou

wisuNol weassulew woly Aeme  |enbip [euoiseddo pue swil-led
AydnuayIne 3duaLRdXa 03} JUBAL ‘BWII-||N} USIMIS] UOIIRIIUIAYI]

(8L0T

‘19619quaydIy) (uoneupaw

‘eboA) yuswdojansp

-J|9s dIsunul pue [enuids pue

‘(sye ‘suods) salqqoy ut s||is

Buusyuny se yons ‘saniAnde
1uawdo|aA3pP-[9S ansind

(9002 “Aj1194,0)
UOI1EPOWIWIOD. SB UdNS

sainleay Aiesaun yoog-aud Jou
op udayo pue Ayduejuods Jd3gald

(8107 ‘sipneinoy) Asuinof J1ayy
puny 01 sqof |euoise’d0 31om
0} posu 9yl INOYHMm suoseal

9]A15941] 40 213SLINO} 10} |dARI|

(800T ‘spaeyd1y 3 UOS|IM T

10T ‘o¥siuuey]) Inynd

|e20] 3Y} YHUM ydnw 3|buiw
10U Op pue SIA[ISWIY) 01 dady

(2002 “|e 3@ A)3UN ‘€00

‘USUILBS {11 0T ‘UBYO)D Y °S)

pasn uoneyodsuely

pue 196pnq yibus|

duy Jo swual ui sisuoniperd
Huowe pajdde sadoeid sejwis

(8107 “19b13quaydiay)
uorjeunsap jo uopelojdxd
Juapuadapul pue buieasiybis

(8107 ‘utambejyds

‘6L0T ‘1910 ‘810T “Ie 33 YyseN D

{1707 'eA9eIARYD) SuoljeulNsap
1e sadedsyiom Bulleys-0d USIA

PauUMO 3IYdA ON PauUMO 3IYaA ON

P3UMO 3]IYSA ON PaUMO 3PIIYSA ON

(€£10Z “|e 13 ApseH) dnoib
e se bujj|aAeI] USYM PeOJ 3Y) UO
3|qusiA Alybry Buraq ur spud axe

(rLoc

“le 13 1OdIp|eD "Y) SISLNO) 01

pasoddo se syuapisas 91| 40w
dAeyaq A|jediwouods pue Ajjeros

(z10t
“le 39 ApseH) (buluueae.ed)
sdnoub uj 1o Ajpuapuadapu [aaes|

(T10T “[e 13 ApaeH)
syied Jed Jo spunoibdwed je yied

(£10T Prayedxy
3 ApieH) sauNwwod
|ed0] ul Aduow puads

(L10Z ‘]973219
19 ApJeH) swoyJolow Jo ueAesed
“Jadwed uo-apl|s ‘|PaYM yyy
‘UOISIDAUOD UBA “13]1es} Jadwe)
(r1oz
“le 33 NOdIp|e) "Y) IdUPISAI
3jiqow e Jo (L1LOT ‘[9Z321D
13 ApieH) s|gaym uo awoy e si AY
(10T
“puyedyry B ApseH) 1odsuesy
JO apow e se AY 1ou ‘DpIyan Aq
pajgeusa ainjeu uj saduaLadxd
Jen1uids wouy usyel si yuawkofu

“(LZ0T “|e 19 1AZ1Y)

9|qeabeuew alow sysey

KepAi1ans ayew 03 19Ul
3y pue Abojouydal azijin

(120T "193qeyoy) way) yum

1oeIUI Uy} Jay3es 3jdoad
pue sainnas pibu ploAy

(lzoz

‘193¢_YO|\) UOlIRUIISIP

SY1 Jo uoneio|dxs

|eIN3Nd 3y} UBY) SIIAIDR
SJNJeu Ul Pa1saI1Ul IO

(200Z ‘nauing) 32A> puads
-pue-yi0Mm 3y} Jo ooy

(Lzoz

“le 19 IAzZlY {1Z0T 493qeyoly

‘610 “ApieH g [923919)

suensadwed pazilossadde
pue paziwolsnd AybiH

(Z00Z "nauIng) usWAAOW
JO |oquIAs e se sng MA

(s911AIdY Jay10 puy
91159417 UQ 1uads
ASUo ‘susdned
uondwnsuo))
Inolneyag |anel]

pasn 3PIYIA

321y Jo dueodw



(10T ‘aupysi3 73 uosiapuy)

JI19SH Ysi|qeisd 01 suels

Buijea)-awoy, e se uoos se
SUOI1BD0| SAOW [[IM S[ENPIAIPU]

(8107 “19b19quaydIay)

wopaayy [eneds pue

(8107 ‘uosdwoy] ‘zz0z “Je 12

jdwinis ‘g0z ‘uembe|yds

‘810 "19bI13quaydIny

'910T ‘zeN ‘8L0T “|e 19 YseN

1702 "ejeydnd 3 %3|[3SUsH)
9duapuadapul uoled0]

(€00 ‘uos|im 73 spieydly) (tadir4
9duauadxa [aAes) buimolb  “Je 19 Jdwnis ‘6107 ‘1210 ‘810T
YUM SUOIRUIISIP D110X3  “|B 13 YSeN " ‘070 ‘UsuouueH)
9J0W pue JUelsIp HUSIA 0) pud| JUSWIAAOW JO WOP3RI
(8107 ‘uosdwoy] UYoseasal
(L10Z ‘udyod 'V 'S)  (LLOZ ‘UdYyo) 'Y °S) dwoy punoq ‘810¢ “19b1aquaydisy (S91pN1S PaMaIAal By} Ul |1eIdp ul paiojdxa 1ou si abueyd
yons jo buizirewsjqoud -A|Buis pue paxy e JSA0 3| ‘8L0OT “|e 19 YSeN D) 31| Jo ued ul pauonuaw jou si abueyd uonedo| jo Aouanbaiy
Jayiel 1nq aseq awoy oN Jo Aem |eapl 9y} si AljiqowsadAH jueisuod Jo jusuiwoid e st [9Ael]  uonedO| Jo Adusnbaly 9y]) Y/N  pue [9Aei} jo duenodwl ay)
(0z0z ‘uney) |ebniiod
‘s)dwexa Joj ‘suoneunsap
dwos ul payodal
(L10Z ‘1973910 3 ApIeH ‘€107  UI3q dARY SI9jl|UBA SPJeMO)
Bupew as10yd [9Ae1) “le 13 ApJeH) A1snpul wsLno} SJUBPISaI JO Suolde pue SI3PISINQ
,9]qe1dande, ue Buppedydeg 9y} o s1apIsINo Aq pamMaIA  sapnie aAiebau ‘Janamoy wouy Ayunwwod)
V/N dpew wealjsulew 0) O V/N  AjoAnebau aq Aew sisuoinioeld ‘yd1easal ul pasojdxa 10N noge uoluido
(£10T “pryedyy
(110Z ‘uayo) 'Y °5) d|iqow 13 ApieH) |aneny Aq pasned
buraq o1 Joud 3y ,Jewiou, S109)43 [PIUSWUOIIAUD SSISAPE
0} UJnjaJ O} UONUIIUI OU dABH 9Y3 unodde 03Ul e} Jou op Auepy
(£10T Spredsiry 18 Apie) (10T ‘uosinod ‘zz0t
wsijejuswuoliaug ajowoid ‘31001 3|A15341] 9Y3 JO IPpIS
0] sueaw e se paye buipy 103p3d, 3y moys Ajuo oym sJa1|9g pue
‘SaN|eA [RIUSWUOAIAUD Buols SI9J|UBA JdUBNYUI YIS SIPNINY Juedpiiied

(6007 ‘UaY0d 'y °S)
9J1] Jo Kem e se Ayjiqo

Auligow 4O [9A91

(9002 "A|1124,0) |00, pue
Jpainynd, Jeadde sisuonioeid

(£00T ‘ea1puy,q)
(9010T ‘uayod))  Swos 4o} dudAAXS Ja¥dedydRq

Ajaxuyapur pansind aq ued 3y} PaN[eAIP UOIIBZ[RIDISWIIOD
ey 341 JO AeMm B SB [9ARI) 93G PIMOJ|0} PUR WE3LISUleW 03 uin]

(8107 “|e 12 buem g
‘810t ‘uosdwoy] ‘6107
“[e 13 buoy) 19spuiw Bueys
(9107 ‘zeN ‘810
“le 19 yseN "D ‘1.70T "eleydnd
13 %3[|9SUIH) UOIIRUNSIP dY) Je
JUSWIUOIIAUD Bupyiom 3|qenns
e alinboe 03 puads 01 bulfjim
(5007 ‘uosdwis (8107 “13613quaydIay)
9002 ‘AI1194,0 ‘0107 ‘uewaydg suoldeINe 1SN0} SH pue
1 ZOB|) pajuaLio-196png  uoneunssp jo uoneiodxd anjep
(810 “le 19
buep ‘g ‘810z ‘uosdwoy]

(£10T Sprnedsiry
R ApJeH) sode|d Huidwed
paugyaid 1oy Aed 01 Buljjipm

HEIENCIEIEVS Iy | 19ypedydeg spewou [eubiq DNIAY Jjljuep

22 (&) C.S.MUHSETAL

"panunuo) ‘LY 3|qel



CURRENT ISSUES IN TOURISM 23

‘uoljelogel@ umQ :23Inos

(£00T ‘MYM B dUYM  (BOLOT ‘USYOD 'Y °S) 13UUOISIp
‘7L0T ‘sied ‘ZLOZ ‘USY0D  [eInynd 3y} 03 anp 1s0| bulaq jo

1§ U3Y0) '3),Aeme, pue dwoy, Buijaay e Jo ‘uoisnjuod Auyuapl

s,3da5u0d 3y} jo uonezijiqeisag 0} pes| ued buppedydeg Jo siesp V/N V/N V/N s|ie1aQ |euonippy

'spewoN [enbiq Aq pauqiyxa

se ‘anjeA ybiy e sey siom

3Y3 J1 10 (L10T 'U3Yo) Y °S)

91A1341] 419Y31 puny 0}

siaxpedydeg oyl aiow sqof

(10 ‘aunysi3 x3 uosiapuy) (q0L02 (8L0T “4ab1aquaydisy aduepodwl Jo Jou SNYY  Je3J] SIDH|UBA JI PaYdIeISd)

3|A1sa)1| 3|iqow e Hulay ‘usayo) "y °s) 9jK1say| puny '610C ‘1210 ‘£661 ‘siduuepy  pue 3|A1saj| 91n29x%3 1ey (110T 9q 01 Spaau | "poolsispun

anuiuod 01 sanjunyoddo 0} pazi|In INg UONEdYIIUSP! 3 OJowie|y) 3|A1Sal| JO dinjesy ‘I9z3319 1§ ApieH ‘€107 “|e 19 9q 03 spaau qof (dy1ads)
qol s|qeinoney piebaisiqg |edos jJo AlAnde ue JoN  Juedyiubis e se yiom (3|qixald)  ApieH) seauias jo dnoib abiejy e Buipjoy jo sduenodwi 3yl 3Jopp Jo dduenodw)

(810¢ ‘uosdwoy] ‘6107
‘[210 ‘8L0T “[P 33 YseN D) sease
|eanJ ueyy Jayjes (UO[I3UUOD

19UJ91Ul 9|gels e pue sadeds (LZ0T “Ie 10 IAZ1Y ‘L20T
buryiomod) a}A1say1| yoddns 1990e_Yo ‘6107 ‘ApieH
01 aIn1anaseyul paiinbal 13 [92131D) (J9MOYS 3pIsul ou
(9002 ‘AJ|194,0) sani|ey 9y) Jayo A3y} se sand J9yaid '6°3) SAY se 9duapuadapul
UOI1BPOWIWIOIDE UO Juspuadap (8107 JO |9A3] dwies ay3 apinoid
|13s sadnoead bujuueld ‘uosdwoy]) a|npayds J1om 10U Op 1N Sspaau euosiad  (spasu diseq buljyiny
11341 ul snosuejuods ybnoyl paxy (1eymawos) e £3qo 0} pasN uo paseq paddinba aie suep 10 Juawhojdws
(L10Z "'uayo) "y °s) JuawAhojdwa (10T “|2 1@ Se UdNS $1010e}
(€007 ‘usy0)) 3dURINPUS pue paxy buimoj|oy Jou 3|Iym  (9L0Z ‘ZeN ‘8LOT “[e 33 YseN D Apaey) sany|dey uaydyy pue Aq sizuopdesd
SS9UINJIIINOSAI ‘DIURAWOd  SIDIOYD [9ARI} JO UOIINIBXD pue 170T "eleydnd B ¥3||9susy)  swoouyieq buipnpui ‘s|paym uo (610Z ‘ApieH B [97321D) 3Je PajdlISaI MOH)
sainbai 9jf1sayl) sy Buluued ur snowouoine AlybiH juspuadap Abojouyda] swoy paddinba A|aAISualxs alop Spaau |eldlew padnpay Awouolny JO [9A97]

(0z0t ‘usuouuey)
1uawalinbas uswAodwa
ue jou ‘ad10yd [euosiad
e s| o[ e 104 uonedo[as [ed1sAyd
(120T "eleyond B
)9||9suaH) abe pue dua.z.d
Jeuosiad uo spuadap
Kouanbauy abueyd uonedo



	Abstract
	Highlights
	1. Introduction
	2. Literature review
	2.1. Understanding Vanlife
	2.1.1. The importance of social media
	2.1.2. Vanlife characteristics
	2.1.3. Travel behaviours and impacts

	2.2. Overview of hypermobile lifestyle typologies
	2.2.1. Hypermobile lifestyles typologies
	2.2.2. Set of characteristics


	3. Results
	3.1. Vanlife segmentation research framework
	3.1.1. Vanlife segments
	3.1.1.1. Factors influencing travel behaviour
	3.1.1.2. Temporal factors
	3.1.1.3. Structural factors
	3.1.1.4. Social factors



	4. Discussion
	4.1. Vanlife definition
	4.2. Vanlife research framework

	5. Implications for further research
	6. Limitations
	Disclosure statement
	ORCID
	References
	Appendix

