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Turismo gastrondmico experiencial: analise do conceito a partir na
perspectiva da sustentabilidade

Marianys Girao Fernandez Neves
Universidade do Algarve, a70256@ualg.pt

Nélson Manuel da Silva de Matos
Universidade do Algarve, nmmatos@ualg.pt

Filipa Perdigdo Ribeiro
Universidade do Algarve, fperdig@ualg.pt

O turismo gastrondmico constitui uma ferramenta poderosa no desenvolvimento das
comunidades pelo valor agregado a experiéncia turistica, dai a atengdo dos diferentes
stakeholders no que respeita ao aprofundamento dos estudos na perspetiva da
sustentabilidade, bem como para fomentar as praticas sustentdveis. Através da analise do
contexto e da evolugdo do conceito, esta investigagdo pretende elaborar um marco tedrico
das experiéncias gastrondmicas sustentdveis. Para o efeito realizou-se uma revisdo
sistematica da literatura a partir da selegdo de artigos nas bases de dados Web of Science e
Scopus, selecionados a partir das palavras-chaves: (1) experiéncia gastrondmica, (2)
gastronomia sustentavel e (3) experiéncia gastrondmica sustentdvel, obtendo-se uma
listagem final de 80 artigos. A analise do corpus permitiu identificar os seguintes elementos
mais relevantes: (1) dimensdes (éticas, funcionais, heddnicos, socio-politicas e econdmicas),
(2) desenho da experiéncia gastrondmica sustentavel (comportamento do consumidor,
aspetos multissensoriais, produto e cenario) e (3) andlise conceptual do termo (emogdes
sensoriais, gastronomia local e autenticidades do produto, preservacdo da identidade
regional, fortalecimento das relagdes com os stakeholders, pilares econdmicos sociais e
ambientais). Contudo, a analise demonstrou a necessidade em desenvolver estudos sobre
a conceptualizagdo e operacionalizagdo do conceito de experiéncias gastronomicas
sustentdveis e, adicionalmente, a sua promogdo e aplicagdo junto dos diferentes
stakeholders. As implicagdes tedricas do estudo consubstanciam-se no enriquecimento do
marco teodrico: conceptualizagdo, processo de desenho e proposta de indicadores para a
avaliagdo do construto. No ambito pratico, o estudo revela novos elementos a considerar
pelos stakeholders no processo do desenho das experiéncias, assim como nas praticas
sustentaveis.

Keywords: Experiéncia gastrondmica, gastronomia sustentdvel, experiéncia gastrondmica
sustentavel. [ID 597]
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In recent decades, tourism has changed along with many human phenomena. These
changes, which have been reflected in the tendency of tourists toward gaining unique and
local experiences, can be introduced as creative tourism. The aim of this research was to
identify the status of creative tourism backgrounds in the three areas: creative context,
creative products and experiences, and creative class on the one hand; and to rank the
related indicators in Qazvin, on the other hand, as one of the historical cities of Iran to meet
the necessary conditions for the purposeful planning to achieve creative tourism .Regarding
its rich history, the city of Qazvin has a valuable heritage of tangible and intangible cultural
resources that can be considered an important destination for creative tourism if they have
been identified and strengthened. This research method was descriptive-analytical and
aimed to identify the creative tourism capacities of Qazvin in the abovementioned three
areas. Data have been obtained through snowball sampling based on the experts' opinions
on tourism and urban management in Qazvin and then were analyzed using Friedman, one
Sample T-Test and Pearson correlation tests. The results indicated that the city is not in a
good position in the three areas studied. However, at some indicators, in terms of cultural
and creative resources, includes the number, variety and quality of products and creative
tourism experiences, a perfect position could be seen in this city. If other indicators are
strengthened, these resources could be used to benefit the city from the benefits of creative
tourism development.

Keywords: Capacity Measurement, urban tourism, creative tourism, Historical City of
Qazvin. [ID 531]





